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MMGo

eative agency focused on branding and design.
We create and renew brands.

as been created and run by designers.

r clients who value creative and practical ideas.

rough our work rather than talking, lbecause design is a craft for us.
In a way that help companies differentiate themselves from the competition.
brand identity and strategy, brand experience and branded environments to
omni-channel design, web services and advertising.
partner with our clients to create brands that are meaningful and iconic.
pbecause it is the only thing that stands the test of time.

tive side of the company comprises 20 people
he creative and IT departments and when needed
ount on our network of professionals to help.




from insights and strategy to distinct design concepts,
dustries, formats and channels.

BRAND STRATEGY

ADVERTISING &
COMMUNICATION

DIGITAL MARKETING

0. 4



BRAND STRATEGY

deliver brand strategies and experiences across all touch-points.

Innovation themes

Innovation blueprints

Service and experience design
Product innovation tools
Customer experience toolbox
Experiential Marketing

p. 5



TISING & COMMUNICATION

p. 6

gh thoughtful crafted brand identities and experiences.

Photo and Video production
Stand and Retail design
Product design

Packaging design

Events

UX and Ul design

Social Media Management
Social Media Engagement

Motion design

Web Design
e-Commerce

CGl

Virtual Reality Platform
Promotions

In-store events



DIGITAL MARKETING

agement

tising

lobalisation and digitalisation of world markets, we need to develop
We guide our clients step by step from the creation and management
search engines, with projects developed and elaborated according to
s as well as the continuing evolution of the web, thereby guaranteeing
professionality and experience.

Advanced Web Analytics

PR Online

Brand Protection

Gestione Google Tag Manager
Google Data Studio Report
Research and Statistics

0.7
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AWARDS

i Top Apllication Award - Triennale Milano, ltaly ADA American Design Award — San Diego, California, USA
rize - Catalogue Design First prize - Best Catalogue
ssoniHome Client: MissoniHome
erican Design Award — San Diego, California, USA Novartis Communication Award — Basel, Switzerland
- Best Catalogue Best Website
ssoni Client: Novartis Oncology region Europe
erican Design Award - San Diego, California, USA Ideobain — Paris, France
- Best Catalogue Prix Coup de Coeur - Industrial Design Best Product
hirlpool Europe Client: Antonio Frattini
erican Design Award — San Diego, California, USA ADA American Design Award — San Diego, California, USA
- Best Brochure Design Second prize - Catalogue Design
zasempione Client: MissoniHome
Communication Award — Basel, Switzerland ADA American Design Award — San Diego, California, USA
icationn for Leading Program First prize - Best Catalogue

vartis Oncology region Europe Client: Lavazza



3M

ALIGROUP

ALVIERO MARTINI HOME
BASF

BOSSI CASA

BTICINO

BORETTI

CAMPARI

CPC INOX
DEUTSCHE TELEKOM
ELICA

ENERGYUP

FAZZINI
FELICEROSSI

GESSI

GIORGETTI

IL LOFT

INDESIT

IRCA

KITCHENAID EUROPE

KENZO HOME COLLECTION K3
LA PERLA HOME COLLECTION
LAVAZZA

LEGRAND

LOROPIANA

MC PREFABBRICATI

MAGA - MUSEO DI ARTE MODERNA
MERLONI PROGETTI

MIMI MILANO

MISSONI

MISSONI HOME
NOVARTIS

PIAZZA SEMPIONE
PLANHOTEL

POST-IT

PUMA

SASSICAIA - MEREGALLI
SCOTCH-BRITE

SDH

SIRMAX

SONY ITALIA - PLAYSTATION
TOYS CENTER

VERY FAST PEOPLE
WHIRLPOOL EUROPE
ZEPTER INTERNATIONAL






mMmMmaG CAMPARI GROUP - Annual Convention

ART DIRECTION, CONCEPT DEVELOPMENT, GRAPHIC DESIGN AND SUPERVISION OF THE EVENT'S PRESENTATIONS
CAMPARI PRESENTATION

CAMPARI

BRAND'S

INGREDIENTS

#1

RENEWED
FOCUS ON
TRIAL
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B,
b,

CAMPARI INSTACART
SALES ROSE BY
25%

(0)
FROM SEPTEMBER NIELSEN L4W THRU CAMPARI
TOOCTOBER CONTINUED TO DEMONSTRATE
STRONG GROWTH
+29.8%
. (0]
CAMPARI WAS THE

SOLD ON DRIZ!
ETWENOCTOBR gl

OOOOOOOOOOO
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mmo CAMPARI GROUP - Annual Convention p. 12

ART DIRECTION, CONCEPT DEVELOPMENT, GRAPHIC DESIGN AND SUPERVISION OF THE EVENT'S PRESENTATIONS
WILD TURKEY PRESENTATION

BRANDS

WILD TURKEY

BOURBON

% INGREDIENTS
Pix

LEGACY

- LEGACY




mmo CAMPARI GROUP - Annual Convention p. 13

ART DIRECTION, CONCEPT DEVELOPMENT, GRAPHIC DESIGN AND SUPERVISION OF THE EVENT'S PRESENTATIONS
ESPOLON PRESENTATION

HOW DID

FROMA TRADITIONAL
TEQUILATO A

o ' ‘ ,’,‘Nv
ESPOLON ‘%&) ------------- PRICE & MIX

TEQUILA J CULTURAL RELEVANCE
= A STRIKING PACKAGING
OUR CRAFT
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Deutsche Telokori
Design & Customer|

This is what
we’re good at

We care to
empower you

Wehave
animpact = X

248 216 50+ 108

millons  thousands  countres  billons

One Team

Four Location

About
Deutsche Telekom

DEUTSCHE TELEKOM
DESIGN & CUSTOMER EXPERIENCE

WEBSITE CONCEPT, DESIGN AND DEVELOPMENT

We are

Deu_tsche Telekom

Drop us a line

Open Positi

“A great place to develop your skillset and dive

into new topics of innovation. You can change

constantly without actually changing employer”

1d tech go hand
1Milan

s and natural materials
eshape the perception of tech
 Connectivity Concept, a

1n object developed in

with LAYER, the design studio
in Hubert.

Faster, easier, greener

Our latest range of routers was
introduced this week at the IFA. Featuring
faster connectivity tools and a proprietary
App

INTERFACE DESIGN

AFULL SYSTEM ON YOUR SCREEN

The simplest way to connect digital and practical function in
your household through the most innovative system. Discover
how your home can become smart just using a touchscreen.

Read more

UX/UI EXPERIENCES

A physical experience to
explore DT digital world

Come to join s during Milano Design Week
2022! Two immersive installations, a new
exciting project designed in collaboration with
the design studio LAYER, led by Benjamin
Hubert, will bring you closer to our vision and
quide you in our mission to connect everyone,
everywhere.

This is what

we’re good at

Seeking game changers

DT Design is
expanding its team

PEOPLE-FOCUSED RESEARCH

INSIGHTS TO INNOVATION

Read more

STRATEGIC DESIGN

Our new office

After Bonn, Berlin anc
and CX has just openc
Barcelona. Another si
company’s commitm
asakey innovation to

We put people at the center of the creative process. We do so
using a research-based approach providing us with unique
insights. This is how it works.

Read more

CONCEPT DESIGN

Read more

DESIGN FOR CONNECTIVITY

THE SOFT TOUCH TO TECH

What happens if technology is inspired by interior design? We
discovered it with Concept Connectivity, a project developed
with Studio Layer| Benjamin Hubert

Read more

We care to
empower you

At DT Design we have built a safe place for
talent to grow and work with a unique leader-
ship model based on respect, empowerment,
inclusivity and diversity.

In order to make it work, we actively search for
a special kind of talent in people: the talent
built on knowdledge but spiced with instinct,
that breeds ideas but happily shares them,
that connects people and gathers consent.

The talent that inspires others in making the
world a better place

Have you got that talent?

We have
an impact

Customers

World-Wide
What we do at Deutsche Telekom —
matters for millions of customers.
We take this responsibility very 2 4 8
seriously

millions

LIFE IS SO MUCH BETTER TOGETHER

When it comes to technologies, creating an easy, smooth
connectivity amongst devices and people is key. Find out how
we do it through design.

Read more

“The great projects variety
makes work fun. Plus there is
always the possibility to pursue
experimental ideas ”

Tessa, Ul Designer

e N

Employees Presentin Revenue
216 50+ 108

thousands countries billions

p. 15

Our design
awards worldwide

240+

One Team
Four Location

We research people, trends and
technologies globally and our team is
truly international, working from four
different locations in Europe.

Our network is constantly expanding to
embrace an ever growing community of
professionals.

Open positions

Experience Designer Deutsche Telekom AG Konzernzentrale - on site
IHUB Bonn, Germany - on site

Apply

Deutsche Telekom Berlin - on site
Berlin, Germany - on site

Experience Designer
CX Service Design

Deutsche Telekom AG Konzernzentrale - on site
Bonn, Germany - on site

Experience Designer
Senior Strategic Design Manager

Principal Service Designer T-Systems Iberia

Barcelona, Catalonia, Spain - Hybrid

Service Designer T-Systems lberia

Barcelona, Catalonia, Spain - Hybrid

WE WON'T STOP UNTIL

EVERYON. > _ CONNECTED.
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mMmac DEUTSCHE TELEKOM
DESIGN & CUSTOMER EXPERIENCE

WEBSITE CONCEPT, DESIGN AND DEVELOPMENT

We are Deutsche Telekom
Design & Customer Experience

Turning a high tech, high performing device

UX/UI Experiences

HOME NETWORKS P y g into a friendly, easy to use and sustainable
" object to display in your home

Turning a high tech, high performing device
into a friendly, easy to use and sustainable
object to display in your home

CEE
(=
%

Our easy to setup router & mesh repeater, made in recycled plastic,
changes the perception of the inaccessible blackbox into

Speed Home WLAN Speedport Smart4

Somethlﬂg |ntU|t|Ve, IﬂtereStIﬂg aﬂd Iﬂfe ract|\/e Our mesh repeater, is a small device that will help you ampli- Is the router that will help you keep your
fy the internet connection even in the biggest household house safe, efficient and connected
02
DESIGN MATTERS Made for the user, done for the planet
01
Premium packaging WHATWEDID IT Designing the next generation router that will
:5‘;;? E?:gmf:fos & WHY be used by millions of people every day
starch‘recyclabe with =
paper and a housing
made of 90% of re-
lyed plasti ] q
cveapRee It is not easy to change the perception that we
have of objects and their function, specifically
‘l [ 1 i when we think about devices felt as complicat-
x N -.-_,,, ed in application and interaction, such as rout-
EIrs:

But we love technology and we want to give to
our customers its simple beauty, hence we put
our creativity at work to make it real simple.

=L b
Thinking about an object that can be easily set
up, with a great user experience and never

. leaving sustainability aside, we came up with
Speedport Smart 4 and Speed Home WLAN.
lpee = s




DEUTSCHE TELEKOM
DESIGN & CUSTOMER EXPERIENCE

BOOKLET

We are

Deutsche Telekom

Design & Customer Experience

i 11l Cuinrt of Excpasriarscn:

Who
we are

We are o diverse, international Ledm of innotors
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We care
to empower you

We have built a safe place
for disagnars 10 giow and we
follow a unigque leadership
model Bated on respect
ampowarment, inclusivity

and divarsity.
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We have
an impact

‘What we do at Dautsche Telekom
mattins for miBans of customears,

wa take this responsbility veny senously.
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We get
awarded

Our work has been recognized

by different institutions
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One team
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expanding o embrace an
ever growing community of
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Mmmac DEUTSCHE TELEKOM - Milano Design Week 2022

FRACTAL

CONCEPT, ART DIRECTION AND COMMUNICATION MATERIALS

Fractal

Deutsche Telekom
Design & Customer Experience

Design and Technology:

new perspectives

INTERNI Design Re-Generation

Universita degli Studi di Milano
Via Festa del Perdono, /

June 7th
h.6.30 pm

Carousel
Live
Fuorisalone

Design and Technology:
new perspectives

INTERNI Desi

p. 18

“We are a passionate and
prafessional team working
and growing together to
make CX in Deutsche
Telekom aunigque one. This is
our mission and passian.”

INTERNI Design Re-Generation



Mmoo DEUTSCHE TELEKOM - HALLO MAGENTA p-19
MINI SPEAKER CUSTOMIZATION PROJECT AND COMMUNICATION MATERIALS
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MmMG DEUTSCHE TELEKOM - HALLO MAGENTA
MINI SPEAKER CUSTOMIZATION PROJECT - COMMUNICATION MATERIALS

#4 FINAL ADJUSTMENTS

HE B BN LIFE IS FOR SHARING.

OCOAQOA OA

OCOACOAOA
OCOAQ O3 O

MATTEQ PACLI MARTINA DELL'QRCO

HALLO MAGENTA

DEUTSCHE TELEKDM + POLITECMICD D6 MILAMD | SCHODL OF DESAON | QRAPHIC 15 ALL ARDUND WORESHOP




DEUTSCHE TELEKOM - Digital Lifestyle

DESIGN AND TECHNOLOGY, A UNION TO BE IMPROVED
MILANO\BONN EXHIBITION - CONCEPT, ART DIRECTION AND COMMUNICATION MATERIALS

. g Digital _
" Li estyle J Digital

Dlgtal LireStyle

style

Track Fattern / Design

Duomo * 4

GRADIENT

Digital
Lifestyle

Milano
® @ Desien
Week 20

April 215 26t
Milano Design Week ‘20

April 21+~ 26%

L] I E RN LIFE IS FOR SHARING.

LLIFE IS FOR SHARING.




DEUTSCHE TELEKOM - Digital Lifestyle
DESIGN AND TECHNOLOGY, A UNION TO BE IMPROVED

MILANO\BONN EXHIBITION - CONCEPT, ART DIRECTION AND COMMUNICATION MATERIALS
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DEUTSCHE TELEKOM - Digital Lifestyle

DESIGN AND TECHNOLOGY, A UNION TO BE IMPROVED
MILANO\BONN EXHIBITION - 3D ANIMATION

HOME FEELS YOU




3M HOME

NEAR FAR
LOGO DESIGN




3M HOME

NEAR FAR
MILANO EVENT, GRAPHIC DESIGN AND COMMUNICATION

PALAZZO BOVARA

Science. > I ANYTHING
Applied to Life.™ NEAR IS POSSIBLE

Ground Floor First Floor

1 ‘Welcome Dask and Registration 3 ELLE DECOR Exhibsiian
4 3M Home Experance

| Finishes

INVITATION
PERSONAL INVITE
PALAZZO CASTIGLIONI

DI-NOC"

Architectural Finishes - Chair
: VR Experience

September 8 i
2021/ h.18.30 PROGRAM

¢ PALAZZO BOVARA

Corso Venezia, 51 WELCOME & REGISTRATION

Milano o e e WHAT i .
THE GROUPS TOUR IS A -
Elle Decor design exhibition
3M Home VR experience MASTER T

What i B
h. 19.31 PI ECE JM:;I:I';!M-T
vid protos: 3M SPEECH ? 5 DFNOC™ infoDesk
Green pass / Vaccination cerificate only LIGHT DINNER AND NETWORKING B P s

¥ Chair VR Experience




3M AUTOMOTIVE

FIAT CRYSLER AUTOMOBILES EVENT IN TORINO
CONCEPT, BOOTH DESIGN AND COMMUNICATION TOOLS
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3M AUTOMOTIVE

FIAT CRYSLER AUTOMOBILES EVENT IN TORINO
CONCEPT, BOOTH DESIGN AND COMMUNICATION TOOLS
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3M INFINITE INNOVATION

TRIENNALE DI MILANO
EXHIBITION MANAGEMENT AND COMMUNICATION

OND3ISIA TN HAd

ANCIZVIZOSSY 1AV
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mMmac 3M INFINITE INNOVATION

TRIENNALE DI MILANO
EXHIBITION MANAGEMENT AND COMMUNICATION

QND3ISIA T H3d
ANOIZVIZ0SSY 1AV

3M - a worldwide leader in innovation and new product develop-
ment with top - notch products and technologies in branches
ranging fram healthcare to safety, from graphics to transportation
and much more - showcases its solutions for the architectural and
design market in an astonishing exhibition at the renowned Trien-
nale di Milano, during the 2011 Milan Week of Design.

ST , “Infinite Innovation™ is a masterfully staged installation entirely

T p—— dedicated to a series of advanced, futuristic and sustainable 3M

e e et e e ey 3 - technologies for Ambient Culture in architecture and design, an
exploratory trip through the world of surface finishing solutions
and artificial and natural lighting, allowing for the integration of
light as part of the architectural and design project as ambience
solutions.

So by mve gty ek | P DNODT AT Franen =
el ey e e S it 18 Vg e e
[

What does the phragse “Amblent Cultura™ Surfase « Light) mean fo you and, in your
oplaian, which is the most sppealing IM technolegy under the aspeats of “amblant
eulfura™F

Ambiant culture in terms of light and surface is a contamporary ten-
dancy which eval from both technological possibilities, as well
as an ongeing pro where rman de

Mel]mﬂEt at the

- gas lamp - electri

re man is followe d accompanied
't fallow anymore the separated light po

This 180° change iz alzo of anthropological im
light evolvas from obj
approach aif t i
thus changing the p ba an and light and it
fluence the relationship batween
g and wellbeing,

for light surfaces
Air Guide, a technology that mi grent qualiti
to gur contamporar
thin sections, rgh & dynam
high comfort of light.




3M INFINITE INNOVATION

TRIENNALE DI MILANO
EXHIBITION INTERACTIVE COMMUNICATION, VIDEO AND GRAPHIC DESIGN

H |




3M INFINITE INNOVATION

TRIENNALE DI MILANO
EXHIBITION INTERACTIVE COMMUNICATION, VIDEO AND GRAPHIC DESIGN
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mMmoac 3M THINSULATE \ TECHNOLOGY + DESIGN p. 32

IT IS IMPORTANT NOT ONLY TELL THE STORY OF 3M TECHNOLOGIES THROUGH A SCIENTIFIC LENS,
BUT ALSO THROUGH A FILTER OF FUTURE FORWARD CREATIVITY. CONCEPT, ART DIRECTION , PHOTO, BOOK DESIGN, BOOTH DESIGN




MMG MISSONIHOME AND RICHARD GINORI @ p. 33
ART DIRECTION, PHOTO, ADV, POS MATERIALS |

reddot design award

communication design 2004

margherita
i}l 1rreEcyrresrcy




MISSONIHOME




mmoao

MISSONIHOME
ART DIRECTION, PHOTO, ADV, POS MATERIALS

SCOZZESE

O

APPLICATIONS
ANARD

2010

E

[ i.

[ g 7T FR i, Sy

Summer Semi-Annu%I
2 Place Winner
ALG2010

) \

8 American Design Awards

REWARDING INNOMATIVE
DESIGN FOTENTIAL

L
il \W
I\IIIII

mm i e e e e 1

p. 35



MMG MISSONIHOME . 36
ART DIRECTION, PHOTO, ADV, POS MATERIALS




mmao MISSONIHOME 0. 37

LIFESTYLE MAGAZINE o JRUEE e D
ART DIRECTION, PHOTOSHOOTING, CONTENT AND DESIGN EVELOPMENT Ly

DESIGN FOTENTIAL
2010
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MMG LORO PIANA ke
RETAIL COMMUNICATION
VISUAL BOOK

HOMAGE SIS DIGITAL HIKER

rotation 5 FAMBS3Z QUOV rotation |
& Ip Coat Cash Deouble Rain
FAMEOL4 Q04
Dolcevita Harvey Cashamere

f i / ‘@/ CINTURA =
5 Z : op Image
chost i el S 18 July - 22 August

Flanud
Big Medium Small
18 Juby - 22 August

CFFICIAL LOOK

FAMGO32 W0

S_lp Coat Carh Double Fain
FAL3612  POGC
Doleevita Wish
MAGLIONE

FAIM62 W05

SeasonaL VisuaL Book ph s
Farr WinTER 2022

Men

DIGITAL HIKER MILITARY FUNKY

rotation | rotation 2
Top Image
23 August - 76 September
Big Medium Small
2% August - 76 Septembar
CFRACIAL LOOE CFFICIAL LOOE

EAMBOZT MBdd

Sojt Vorvager Theisted Wool
Cower

EAMA4G0G 2080
Tilwan Vert Wind Stestch
Siarm

FAL3G12  2ia&F
Delcmsite Wich / or:
FAIS0B4  Z0&F
Lapatio Wish

EAMBOSZ MEG4
Jazper Thoa Pines Theisted
Wool Cover Rz
SCARPE

FAM2274 208F
Laspetio Flaston Bsby
Cashmers

FAMBOE2 (MK
JFasper Tiew Pirsce Thoistad
Wool Cover Rgin
FAM2053 B200
Mgt Dietgils Calf Suede
CINTURA




LORO PIANA
RETAIL COMMUNICATION
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mmo LORO PIANA

RETAIL COMMUNICATION
WINDOWS BOOK, PRODUCT HAND BOOK, PRODUCT BOOK
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BRAND IDENDITY - LOGO DESIGN AND VISIAL IDENTITY

IMPACT LEADERSHIP
DELIVERED

S0H
Impact Leadership Delivened

Frans Haarmans
partner . consubtant

O sdh

frans haprmans@sdhexecutivesearch nl Faljenmweg 1 - 4523 ME Ngmegen  Fax #3188 734 7300 - sdhesecuttvesearchanl

Thee Metharlands

Tol, +31 88 734 7300 info@sdhnl

Sieype
b nl

About Exxﬁve Search Leadership  Industries  Network  Team News  Contact [scacn Q] En/De

a IMPACT LEADERSHIP /b .‘_'_'.'l_ _Jr_i..

DELIVERED

4 = . {3 3 .- | ‘. .":-'-.

Our vision to play it different

The way we see it, this means a
candidate being in his or her element
in a certain position, in the right
organisation, with the position being
an excellent match to his or her
personal life phase and ambitions.

Our experience o
and affinity sdh

We are insiders, but we bring
a fresh and objective perspective
from the outside.

Discover
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BITICINO

SHAPING THE BTICINO SHAPING EXPERIENCE

PT

SIGN

Shaping the BTicino product experience

SEAMLESS
INTEGRATION

CASE STUDY
Living Now

TIMELESSNESS
AND CONSISTENCY




BITICINO

LIVING NOW
LOGO DESIGN, GRAPHIC SYSTEM, PACKAGING, SHOOTING AND ADV

A Group Brand | ] w
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www.livingnow.cl s Iclnn



BITICINO

LIVING NOW
LOGO DESIGN, GRAPHIC SYSTEM, PACKAGING, SHOOTING AND ADV




BITICINO

LIVING NOW ADVANCE
LOGO DESIGN, GRAPHIC SYSTEM, PACKAGING, SHOOTING AND ADV

HAVARNE LIVING




BITICINO

CLASSE 300
LOGO DESIGN AND ADV PAGES

CLASSE
EOO Netatmo

CLASSE
500

The Evolution Of Smart.

A Group brand ‘ L1legrand



BORETTI

BILLBOARD CAMPAIGN
CONCEPT AND PHOTOSHOOTING
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BILLBOARD CAMPAIGN
CONCEPT AND PHOTOSHOOTING
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WHIRLPOOL - IN.KITCHEN
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DESIGN LANDSCAPES FOR A NEW BUILT-IN EXPERIENCE
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mmo WHIRLPOOL - IN.KITCHEN s

DESIGN LANDSCAPES FOR A NEW BUILT-IN EXPERIENCE
ART DIRECTION, CATALOGUE, WEBSITE, PRESENTATION EVENTS COMMUNICATION AT THE SALONE DEL MOBILE (MILAN)
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MMG WHIRLPOOL - PROJECTF P-3

FABRIC CARE FUTURE
ART DIRECTION, CATALOGUE, WEBSITE, PRESENTATION EVENTS COMMUNICATION AT THE SALONE DEL MOBILE (MILAN)
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mmao WHIRLPOOL - MICROWAVE o

NEW FRONTIERS FOR THE MODERM MICROWAVES
ART DIRECTION, CATALOGUE, WEBSITE, EVENTS COMMUNICATION AT AT THE LOUVRE MUSEUM (PARIS) AND THE SALONE DEL MOBILE (MILAN)

Christophe Pillet
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MMG WHIRLPOOL EUROPE p.5¢
EUROCUCINA MAGAZINE - KITCHENAID, WHIRLPOOL, HOT POINT, INDESIT

|

Whirl EOOI SERIOUS ABOUT FOOD

ORFORATION

HOTPOINT E LA CURA DEL CIBO

CRECPARE A CASE CCHE LN WERD CHEF
Hitcheniid
SERIOUS ABOUT FOOD

Whirsool

Hotpaint
FOOD CARE CULTURE

FOOD CARE CULTURE

(i) inoesm

HAH L3S0 LIO0#
uisaaun (T)

J4NLIND I4VD o0
juiodioH

100SPIM

dood LNnogdy snold3s
PIYUoys1IN




mmoao

WHIRLPOOL EUROPE 0. 57

POS MATERIALS
ART DIRECTION, SET DESIGN, PHOTO-SHOOTING, CATALOGUES

Whirlzool

SENSING THE DIFFERENCE

Sensitive
integration

W Collection also stands for connectivity. With the 6™ SENSE LiveApp, the
consumer becomes the true centre of his home and has the freedom to
plan his life at best, keeping every appliance under control anywhere and
anytime. This range of household appliances will ease his duties to free
time for what really matters. Moreover, the 6™ SENSE LiveApp is ready to
become a real source of knowledge for those who want to receive tips
and suggestions, or watch useful tutorials, tailored to their tastes, habits
and diets. A smart ally for a seamless life

Ovens

features & technologies _
Multisensefr BakeSenst Cook:

The unique self supporting probe, that monitors ~ BakeSense monitors the level of humidity withinthe  Allow to cook up to 4 different dishes at the same

the food's temperature in 4 different points, for ~ Oven cavity, adjusting the time and temperature time: no odour mixing and maximum flexibility.

maximum control inside and outside, for even as necessary and switching off the oven when the

cooking and exceptional results for any kind of food is ready.

recipe.

The SmartDisplay features all the connectivity and
performance of Whirlpool's innovative functions
and presents them with intuitive images, simple
suggestions, and clear instructions for a unique
assisted-cooking experience.

Inspiring consumers, one recipe at the time.
SmartDisplay offers the latest in assisted cooking
technology.

Easily understandable icons combined with
common-sense instructions make Whirlpool's
sophisticated technology simple and intuitive to
use.

Steam. Steam
100% low temperature vapour injection, or steam Maximum taste and better consistency combining
and heat combination, ideal for roasted, baked, vapour and heat. Ideal for roast, bread and cake.

superlight and delicate recipes. Perfect to preserve
nutrients and to exalt original flavors.
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WHIRLPOOL EUROPE
CONCEPT AND DEVELOPMENT CONNECTIVITY VIDEO + VIDEO MAPPING FOR THE NEW COLLECTION PRESENTATION IN BARCELONA EVENT
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Puis mettez a jour
le contenu
du réfrigérateur

Le meilleur de vous-méme,
tout simplement

Programmation intuitive du lave-linge...
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FELICEROSSI & PHILIPS DESIGN - S.O.F.A.

mmoao

DESIGN STRATEGY, PRODUCT DESIGN, CATALOGUE, WEBSITE,

EVENTS, DESIGN AND COMMUNICATION FOR EVENTS IN MILAN, MOSCOW, LUXEMBOURG CITY, PARIS.
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TUBOR - T&D PROJECT
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PROJECT DEVELOPEMENT OF THE TECHNOLOGY AND DESIGN LINE, FROM THE PRODUCT UP TO THE COMMUNICATION
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LOGO REDESIGN AND BRAND BOOK
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WEBSITE DESIGN AND DEVELOPMENT
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mmo KITCHENAID -
ART DIRECTION, MANIFESTO + CREATIVE GUIDELINES DEVELOPMENT

PHOTOGRAPHIC
direction

Simple, natural, always moving, never
posed for, Soft, natural, warm glow of
light. Always reflect the concepls of
Making and Sharing. Always a human
presence, but this is not necessarily
achieved by showing a person. Foous

- - _ms
Klt‘the "Ald equally on the human touch, products

and ingredients. Shot separately to be

CREATIVE GUIDELINES

varialions

Az timeless and elegant

as the brand itself

OUR AUDIENCE: PASSIONATE GOURMETS

Ihe Passionate Gourmet is our key audience,

corporate o
d
DISCOVER THE GREAT LOREM LOREM comzrva s | S .
. iz IPSUM DOLOR SIT AMET. IPSUM DOLOR SIT AMET. S s g
R ] : TN, T IT . . sy corp. colour P187C e
Passionate Gourmets are CI‘H“PIJ' %, artistic and ut slic imperdiet tempus empus ac molestie quis ut slic empus ac molestie quis f::;q/ém 7;5Y;;5K0 2
. ; . R242/G102/B73 B
demanding. A meeting of the rational and the
emobional. 30 here we have crystallized their e
DISCOVER THE GREAT LOREM LOREM cormaivar /K 3
personality and approach to life to help you sharpen IPSUM DOLOR SIT AMET. IPSUM DOLOR SIT AMET. C39/Mes Y 100K 75 v
F v ut slic imperdiet tempus empus ac molestie quis ut slic empus ac molestie quis C10/M70/Y95/K 15
YOUur communcations R193:G95/B38
'S
Palette o)
» ' dent Q
As you will see, these Passionate Gourmets love Lo LOREM DISCOVER THE GREAT LOREM Rio G174 86 @ 2
: . IPSUM DOLOR SIT AMET. IPSUM DOLOR SIT AMET. carmsT vk o
connect with what the ¥ do and who 1hl."}' do it for, ut slic empus ac molestie quis ut slic imperdiet tempus empus ac molestie quis C25/M45/Y57/K2 2
R190/G144/B 114
They feel their cooking enhances the pleasure DISCOVER THE GREAT LOREM LOREM cis/mn vas/k
of being together, they cook ‘from the heart” and IPSUM DOLOR SIT AMET. IPSUM DOLOR SIT AMET. Kool adsini <%
; i . ut slic imperdiet tempus empus ac molestie quis ut slic empus ac molestie quis C40/M75/Y50/KO
they love to share what they make on their stage, R1657G94/B107
the kitchen. The more you read of them. the more Palete 2
i e At o e At o LOREM DISCOVER THE GREAT LOREM camisiYit/Ko precedente Z
yvou will understand and visualize them. And so ;
- ¢ — s IPSUM DOLOR SIT AMET. IPSUM DOLOR SIT AMET.
better understand how KitchenAdd can !.'i."r'l-‘ them ut slic empus ac molestie quis ut slic imperdiet tempus empus ac molestie quis ;:13?5/ N(lszwwsc'/\/rs%m §
everything they need to perform to the best of their
o
ahility (and bevond). DISCOVER THE GREAT LOREM DISCOVER THE GREAT LOREM C28 MY 19K 23 g
IPSUM DOLOR SIT AMET. IPSUM DOLOR SIT AMET. <o Y0k 5
ut slic imperdiet tempus empus ac molestie quis imperdiet tempu. gfg q/ |v(|_, 3% 2724 (;(A 10 %
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EUROPEAN MARKETS MDA PRODUCT RANGE CATALOGUES
ART DIRECTION, VIDEO AND PHOTOSHOOTING
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EUROPEAN MARKETS SDA PRODUCT RANGE CATALOGUES
ART DIRECTION, VIDEO AND PHOTOSHOOTING

KitchenAid

KITCHENAID 2018




KITCHENAID
EUROPEAN MARKETS SDA PRODUCT RANGE CATALOGUES

ART DIRECTION, VIDEO AND PHOTOSHOOTING

ARTISAMN

AT
Inspiring creativity in the kitchen since 1919 1984 ST
& A word of coloun
Welt der Farben i -
Un monde de coulsurs KitchenAid
Ln mondo o calor
Een werald van kloursn
1923 2012
] Mix wich tha bas: | -
Geood housekeaping
Anzeiga in der Dottachnlt EE,:‘:E‘:E’:M | P;!'n
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I.hnbl.u:qé Good Wobre medheur alé - =
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Tijdschnifi Good Housekeeping 2018
1919 xam ;Em.s.,s._m = 2013 S L = e o Enter a world of colour
ey chor Skars o o ‘Walrwait die n® 1
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1893 The design mgert - A year of big changes
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BAKING

Backen

Hirrsserie
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Rakken
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mmo KITCHENAID
THE SIX INGREDIENTS OF DESIGN - VIDEO ANIMATION
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TV SPOT - SKY
ART DIRECTION, PRODUCTION, VIDEO SHOOTING
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mmao KITCHENAID

ADV CAMPAIGN
ART DIRECTION, PHOTO SHOOTING

KitchenAid

WE DON'T DO ORDINARY. KitchenAid

From ovens to hobs. From fridges to stand mixers.

The big appliances and the smaller ones.

You bring the talent, the passion and the creativity.
And we'll give you what you need to get closer to perfection.

Every time.

Let’s make it delicious. Let’s make it to share.

And let’s make it special together.

WE DON'T DO ORDINARY

www.kitchenaid.eu

IL MARCHIO DI ROBOT DA CUCINA
PIU VENDUTO AL MONDO.

Un design inconfondibile e prestazioni di altissimo livello

o o da Ki Ai
er un robot da cucina amato ed apprezzato persino dai - itchenAid
grandi chef. Grazie a 18 accessori opzionali, rende
possibili tutte le pill importanti azioni in cucina.

Scopri tutte le sue potenzialita ai mini-corsi KitchenAid.
Info e date su www.KitchenAid.it/MiniCorsi www.kitchenaid.it
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LIFESTYLE MAGAZINE
ART DIRECTION, PHOTOSHOOTING, CONTENT AND DESIGN EVELOPMENT
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LIFESTYLE MAGAZINE
ART DIRECTION, PHOTOSHOOTING, CONTENT AND DESIGN EVELOPMENT




o. 74

mmo KITCHENAID

LIFESTYLE MAGAZINE
DIGITAL VERSION

KitchenAid ponay. T AN INSPIRING LOOK INTO A MAGICAL
WORLD OF FLAVOURS AND COLOURS

magazine JE—

GLAMOROUS CAKES
An inspiring feonk feke i rengical
wirrlel aaf Mavioiers artdd Codors

P

SOMMELIER'S 5ECRETS BRAHAN

E KITCHEMN 5TAGE

RED VELVET CUPCAKES
ERIC LANLARD

B0 VELVET DUFCAKES |- 0 RED UELUET 'CUPC_AKES
ERIC LANLARD and begins 1o bubble, about 1-2 minutes. Transfer (o a
Beat the botter and sugar fogether using a KitchenAdd™  small bowl and allow 1o cood, Mel dark or white choco-

Artizan® Stand Miver set on medinm-high speed. Tte. Set wside 1o cool.

KITCHEMAID™ ARTISAN®

« see product specifications

» wisit image gallery

» READ RECIPE

» RECIPE PICTURES
» RECIPE VIDED




mMmG LA PERLA HOME COLLECTION S
ART DIRECTION, PHOTOSHOOTING, POS MATERIALS

LS 5LIN

r"’ ) SO A v S/ |

NLROTE




p. 76

MIMI MILANO

mmoao

ART DIRECTION, BRANDING AND IDENTITY
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HORECA FOOD SERVICE
ART DIRECTION, CONCEPT AND CATALOGUE DESIGN

SUPER - PREMIUM

tavA11Rn

W PRODUTOS SUPERPREMIUM

p. 77

Blends de qualidade para um resultato excelente na xicara.

FOOD SERVICE Lavazza Gran Aroma Kg em Grao

Lavazza Gran Gusto Kg em Grao

COMPOSICAO Blend de cafés 100% Arabica

CARACTERISTICA PREVALECENTE
sabor denso e perfumado

AROMA 0000
CORPO 00000
INTENSIDADE 000

COMPOSICAO Blend de cafés 100% Arabica

CARACTERISTICA PREVALECENTE
sabor doce e aveludado

AROMA 0000
CORPO 00000
INTENSIDADE 0000

As preciosas qualidades do café 100% Ardbica
da regido do SUL DE MINAS exaltam os
aromas e perfumes inconfundiveis deste blend
requintado que se distingue pela DENSIDADE
PLENA e o AROMA FRUTADO.

As origens selecionadas 100% Arabica
proveniente das melhores plantacdes

do CERRADO conferem a este blend um
CREME AVELUDADO e um SABOR DOCE
com NOTAS FLORAIS.
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HORECA OCS AND VENDING
ART DIRECTION, CONCEPT AND CATALOGUE DESIGN

REGULAR

tavA1LR

OCS & VENDING

COMPOSICAO Blend de cafés 100% Arabica

CARACTERISTICA PREVALECENTE
sabor pleno e redondo

AROMA 000
CORPO 00000
INTENSIDADE 0000

Selec¢do de café brasileiro 100% Arabica de
qualidade superior, que proporciona a este café um
GOSTO PLENO e REDONDO e um RETROGOSTO
PERSISTENTE.

p. /8

W PRODUTOS REGULAR

O café para uma pausa que é um prazer.

Lavazza Gusto Forte Kg em Grao

COMPOSICAO Blend de cafés Aradbica e Robusta
(Conillon)

CARACTERISTICA PREVALECENTE
sabor denso e perfumado

AROMA 0000
CORPO 0000
INTENSIDADE 00000

CREMOSO blend de preciosas origens brasileiras
que proporcionam a este café um GOSTO PLENO

e um RETROGOSTO INTENSO.
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HORECA STORY
ART DIRECTION, CONCEPT AND CATALOGUE DESIGN

A constante inovagdao como primeiro fator de sucesso.

za em 1895 no centro his-
izada na torra e no comércio

a vécuo de café moido, s
e fragrancia do ca
r4 uma inovagso revolucionéria par

s ao trabalho constante e a dedicagéo & inovacé
aprimoramento continuo do café, a L
em uma empresa lider
> como referéncia indiscutivel na arte da produgéo de café

o mundo

p. /9

A Lavazza é sinbnimo de café para os italianos hd mais de cem anos, e hoje é uma
marca reconhecida como o auténtico espresso italiano no mundo, com mais de
14 bilhGes de xicaras consumidas em um ano.

O segredo do nosso sucesso? Uma visdo clara, baseada nos principais valores
da empresa: alta qualidade, tradicdo e inova¢do continua. No produto, com a
selecdo minuciosa, base para a selecdo de excelentes blends que satisfazem os
mais diversos paladares, no que se diz respeito a tradicdo italiana. No servico,
ciente de que o mercado Food Service é um negdcio em constante evolucdo, que
necessita de projetos e pesquisas continuas para oferecer instrumentos eficazes
e inovadores, dos materiais do ponto de venda até as atividades promocionais,
da formacao até a assisténcia comercial.

A ALTA QUALIDADE e a TRADIGAO.

CAFFL Tl |
U CRCAS |

e
—e——

Se falamos de Lavazza, falamos de qualidade. Uma qualidade consolidada em
mais de 100 anos de experiéncia e que caracteriza o inteiro ciclo de vida do café.

A exceléncia dos blends Lavazza nasce a partir de uma atencao especifica a
cada fase do processo de producdo: uma sele¢dao precisa das origens do café
verde, uma criacdo cuidadosa dos bl/ends a escolha do processo mais eficaz para
garantir a conservacado de todos os seus produtos e a atencdo constante em
fornecer uma ampla linha de produtos e servigos personalizados para todos os
tipos de clientes. Aplicacdo de padrbes de qualidade reconhecidos internacio-
nalmente através de tecnologias avan¢adas que garantem a qualidade superior
e constante dos seus produtos.
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ESPRESSO POINT
ART DIRECTION, CONCEPT AND CATALOGUE DESIGN

p. 80

Tutto il gusto di un
espresso di qualita

Amvaren Daprwess Poiet, t garssses b on ax ceSunte
e

Lk g rntebe guprnies e g sk sl ki lae %
ST e e e e F i Dl v Ak A, e p—

Una miscela e
per ogni gusto... o=
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NOVARTIS REGION EUROPE

MENTORING PROGRAM

mmoao

Communication Award

LOGO DESIGN AND COMMUNICATION KIT

MENTORING PROGRAM

the talent source

HENTORIMG PROGRAM
iha talent source
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SWISS MEDIC
WEBSITE DESIGN AND DEVELOPMENT

Vinpocetine Vincamine

pLANT
1ga africana Stapf ex Scott-Elliot Voocanga africana Stapf ex Scott-Ellot

, " PART OF THE PLANT USED.
Seeds Seeds

DESCRPTION DESCRPTION
White or sightly yellow crystaline powder White crystaline
microcrystalline powder

cashuve s nowgER
42971-09-5 1617-60-0

N/
Linnea
Natural Pharma Solutions

VINPOCETINE ORAL GRADE s VINCAMINE
nthetic d " Semi-synthetic derivative

VINJECT™
ni-synthetic derivative

Suitable for injectable pharmaceutical forms

PHARMA USE

PHARMA USE

Cerebral circulation modulation

Senile cognitive decline delay

DIETARY USE

Anti-hypoxic and neuroprotective effect
sting PGWK;ILIK; 3 Concentration and memory
Certified | ™SS Moretoknow  Voacanga from specialist plantations ensures green
e’ current edition harvesting methods without any risk of deforestation.

More to know

with PHEUR. monograph "V

Highp d o Products Complies with PH.EUR. monograph "Vincamine” current
VINECT™ CSE«Z ¢ﬂ/ m edition. Linnea cooperated in the drafting of the PH.EUR.

7 on-sterile API e DMF, in compliance with international standard.

DMF, in compliance with international standard

v ' ' 5HTP Bilberry

pLT ot

Griffonia simplicifolia (O P (L) HKarst Duboisia RB. spp.

PART OF THE PLANT USED T OF THE PLANT USED

Seeds Wood knots Leaves

DESCRPTION RETION OESCRRTION

Off-white crystalline powder

Product  L-5-HYDROXYTRYPTOPHAN gt
Purified extrac : s
: ' rox resir rdized as lignans

s and Food Ingredients ) ‘

White to of-white powder

casnumaER
85700-55-6

00D SUPPLEMENT

©
-

SCOPINE HYDROCHLORIDE

INTERMEDIATE

Tiotropium Bromi

DMF under d ment

Products

GMP

Certified

More to know

GMP GMP

Certified = Certified

whmedic swlismedic

More to know

' |CMALOGUE
1

licate Griffoni
1§ 1l [esdies e
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[\
L I n nea Products Board Career  Green Spirit

Natural Pharma Solutions

DMF - PhiEut. BMF  Ph.Eur

Cannabis

sy @ | . O e R

Experience Certifications Innovation Allergen, Gluten, GMO free Vegan certified Kosher certified Halal certified
Lactose, Melamine Free

g swissmedic

Swiss Agency for
Manufactured Therapeutic Products

n Switzerland

Botanical Ingredients

From selected botanical ingredients AllLinnea Ingredients are —
. . . manufactured in our Swiss GMP
to innovative natural solutions facility for use as Pharmaceutica, w
Dietary Supplement and Cosmetic L'nnec wo Cig SRrTALE
products.
Green Spirit
Cannabis Phytoannabinoids for A growing number of clinical studies indicates that
. Cannabis and its phytocannabinoids may have a
pharmaceutical purposes relevant medicinal value for certain diseases.

CBD or cannabidiol, is one of the major non-psychotropic cannabinoid found
in Cannabis. It has shown antiepileptic, anti-inflammatory, anti-emetic,
API's and Food*™* Cannabis Medical Device Cosmetic Ingredients muscle relaxing, anxiolytic, neuroprotective and anti-psychotic-like activity
and reduces the psychoactive effects of THC (tetrahydrocannabinol).

Swiss GMP Manufucaturing >>

Green Spirit

Phytoannabinoids for wing number of clinical stuc
pharmaceutical purposes levant medicinal valt i

(\/]
LlnneCI Work with us

Natural Pharma Solutions.

Privacy policy

DMF  Ph Eur
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E UP
ENERGY= Servid  Strumenti  Offerte€nergia  Sosteniblita
Piis energia al tuo condominio

Soluzioni int t ENERGYQ Servizi  Strumenti  Offerte Energia  Sostenibilita
oluzioni integrate Pit energia al tuo condominio

Tariffe e fatturazione flessibli,
offerte mirate e nessun deposito cauzionale

SCOPRI

Soluzioni integrate

INNOVAZIONE E ASSISTENZA TAILOR MADE

IL TUO LAVORO, NON IL TUO TEMPO

1bolletta EnergyUp & il Partner

ideale per la gestione
1 click delle forniture ga
. luce condominiali.
0 prObLem| Un “energico” alleato
capace di rendere
la tua vita pit semplice.

i Gestione, non complicazione.
3em LLICE, Tutta 'assistenza che serve al
) |8|ta e, tuo lavoro, con la semplicita
mtegrata_ che hai sempre cercato.

Semplifichiamo l tuo lavoro.

GUARDA IL VIDEO —» SCOPRI

Assistenza personalizzata per gli studi
di amministrazione condominiale.

SOLUZIONI AL TUO SERVIZIO

IL TUO LAVORO, NON IL TUO TEMPO

SCOPRI

Gas &
Power

1 bouetta EnergyUp € il Partner

ideale per la gestione
e e e 1 click delle forniture gas e
. luce condominiali.
8] prObLeml Un “energico” alleato
capace di rendere
la tua vita pit semplice.

ASSISTENZA PERSONALIZZATA SEMPLICE, DIGITALE, INTEGRATA. SCARICA LA BROCHURE DIGITALE

INNOVAZIONE E ASSISTENZA TAILOR MADE

i Gestione, non complicazione. Semplifichiamo il tuo lavoro
Sempllce. Tutta l'assistenza che serve al

dlgltate tuo lavoro, con la semplicita
o : , plicita
integrata. che hai sempre cercato. GUARDA IL VIDEO > SCOPRI

Assistenza personalizzata per gl stud

Un numero verde riservato e Busta unica, recupero crediti EnergyUp parla a chi sotto la

referenti dedicati per ogni interno, area web dedicata, camicia indossa la T-shirt di

pratica, senza attese, call center integrazione digitale una Rock Band, a chi guarda

o risponditori automatici. oltre, a chi non pensa che fare
l'amministratore

SCOPRI PDF

ASSISTENZA PERSONALIZZATA SEMPLICE, DIGITALE, INTEGRATA. SCARICA LA BROCHURE DIGITALE SOLUZIONI AL TUO SERVIZIO

GaS & Un fornitore unico,

un servizio unico,
Un numera verde riservato e a EnergyUp parla a chi sotto la P O W e I,-
referenti dedicati per ogni 3 camicia indossa la T-shirt di H H
P e e i S ot ey disegnato sulle specifiche

o risponditori automatici. oltre, a chi non pensa che fare

Carmsat esigenze degli amministratori.

Chi siamo Perche

Tariffe e fatturazione flessibli, Lorem ipsum dolor sit amet - consectetuer@adipiscing - sed 161/ +39 331793577

offerte mirate e nessun deposito cauzionale

SCOPRI

©EnergyUp 2020

INNOVAZIONE E ASSISTENZA TAILOR MADE

i Gestione, non complicazione.
Sempllce, Tutta l'assistenza che serve al

_digitate- tuo lavoro, con la semplicita
mtegrata. che hai sempre cercato.

Assistenza personalizzata per gli studi
di amministrazione condominiale.

SCOPRI
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Piii energia al tuo condominio

ENERGYUP

WEBSITE DESIGN AND DEVELOPMENT

Sonit St Ofrterrg St

Gestione, non complicazione

TUTTA L'ASSISTENZA CHE SERVE AL TUO LAVORO,
CON LA SEMPLICITA CHE | NOSTRTI TEMPI S| ASPETTANO.

Soluzioni tecnologiche semplici ed efficaci,
capaci di ridurre carico di lavoro ed errori.

o

AUTOLETTURA ON-LINE
Visualizza tutti i tuoi stabili con
un unico accesso e comunica

tautolettura dei tuoi consumi
gas tramite area web.

©

INTEGRAZIONE DIGITALE

Ricezione e contabilizzazione
automatica delle fatture nel tuo

SDIDEDICATO
Consectetuer adipiscing elt, sed

diam nonummy nibh euismod
tincidunt ut laoreet dolore.

S

AREA WEB DEDICATA

Visualizza tutti i tuoi stabill con
un unico accesso e comunica

sostitutiva a norma di legge,
tramite un codice DI dedicato.

STRUMENTI € SERVIZI

Il tuo lavoro,
non il tuo tempo.

SOLUZIONI AL TUO SERVIZIO

Gas &
Power

ENERGYLR

v tuoi consumi
gas tramite area web.

® Mensile
® Bimestrale
® Timestrale

FATTURAZIONE FLESSIBILE
Lorern ipsum dolor sit amet,
consectetuer adipiscing elit sed

diam nonummy nibh evismod
tincidunt ut aoret

QUANTO SEI DIGTAL?
Totalmente o poco, non

importa, sceglil servizio
che fa pits per te

integrati con i software pid diffusi.

PEOPLE

SERVIZI PER IL
CONDOMINIO

SEI UN NOSTRO

CLIENTE?
ABBIAMO UN

’
COPERNICO

I condominio a portata di mano

LA GESTIONE DEL CONDOMINIO DIVENTA SMART.

Team  Servizi  VeryGreenPeople “Hygge” Blog Contatti

Segnalazioni

Interventi

Preventivi

Verbali

Cantieri

Sinistri

Pratiche legali

Manutenzioni ordinarie

Interventi programmati

Registro anagrafe e sicurezza (RAS)
Registro anagrafe condominiale (RAC)
DURC fornitori

Visure catastali

Call center emergenza guasti

Con Copernico tieni tutto sotto controllo, anche quando sei fuori dal
tuo studio. Assegna incarichi ai fornitori e fornisci feedback ai
tuoi condomini in tempo reale, con la prima piattaforma cloud

REGALO PER TE.
CLICCA PER SCOPRIRLO

Il tuo lavoro diventa piu semplice.

Scopri Copernico

Visita il sito

in grado di gestire e tracciare i servizi erogati al condominio.

La prima piattaforma web per amministratori di condominio
capace di gestire in modo facile e intuitivo le interazioni tra
studio, fornitore e condomini.

Piu tempo per te e tuoi collaboratori.

Con Copernico ti affidi a un unico archivio per tutti i tuoi stabili,
aggiorni ogni pratica da remoto e coordini le attivita di fornitori

e dipendenti.

Piattaforma Web e App dedicata

Copernico utilizza il web e una comoda applicazione per con
sentire l'interazione in tempo reale tra Amministratore, studio,
fornitori e condomini.
Puoi utilizzare Copernico sia da desktop sia tramite app.

,a°

App Fornitore  Fornitore

Condominio Marconi
Sostituzione citofoni Scala A

Avvocato App Avvocato

- =

Sn

SCARICA LA
NOSTRA
BROCHURE.

Scopri

Il nostro

,a°

App Fornitore  Fornitore

A\
Piattaforma Web
App Amministratore Amministratore

Per le tue anagrafiche basta un click

Condominio Marconi
Sostituzione citofoni Scala A

Fornitore:
Elettrica Giannini

Amministratore:
Carlo Giannini

390123123456
c.giannini@gmail.com

Iniziare ad usare Copernico non potrebbe essere piu
semplice: per trasferire tutte le anagrafiche dal tuo
gestionale a Copernico basta un semplice click.

Assistenza immediata nel tuo profilo

Copernico supporta il tuo studio e i tuoi fornitori con un

completo servizio di assistenza: le tue richieste saranno evase

entro un massimo di due ore.

"Hygge”, il vostro lavoro

Giulia Isabella Micol
Benedetta Chiara
Teresa Laura Serena
Linda Carolina Giada
Marilena Eleonora
Sandra Mirella Evina
Chiara Nicoletta Sara
Gianna Chiara Laura
Francesca

Piacere di conoscerti /1

VeryFastPeople non & solo una societa di

Scopri in che modo Coeprnico CRM
rivoluziona il tuo modo di lavorare.

Visita il sito

Hygge?

Sentirsi bene, & questo | Hygge?

Ut wisi enim ad minim veniam, quis nostrud

p. 85

Avvocato

App Avvocato

Condomino  App Condomino

Piur enepgia-al tuo condeminio

EnergyUP /1

Lorem ipsum dolor sit amet, consectetuer
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WEBSITE + APP COPERNICO Ul DESIGN AND DEVELOPMENT

VERY®
FA‘ST Team Servizi VeryGreenPeople “Higge" ={leTe] Contatti

PEOPLE

SERVIZI PER IL
CONDOMINIO

Globale Fabbricati

e non ci sara bisogno di rompere alcun vetro

VERY®
FA‘ST Servizi VeryGreenPeople "Higge" Blog Contatti

PEOPLE _—~— = x
3533%'5?.5.% y ' - arvizi VeryGreenPeople  “Hygge” Blog  Contatti

¥%¥ Abbiamo scelto:

@ europ

PEOPLE

assistance
wp @ d= §

Segnalazioni
Interventi

CHE SIA UN CONDOMINIO O UN CAPANNONE, . Provent
UNA POLIZZA CHE VI METTE IN SICUREZZA e

Cantieri
Sinistri
La sicurezza di avere alle spalle una compagnia europea, lorem = ali
] . L . . Manutenzioni ordinari
ipsum dolor sit amet, consectetuer adipiscing elit, sed diam no- Sl narle

. . L . Interventi programmati
nummy nibh euismod tincidunt ut laoreet dolore aliquam erat. . Preg )
Registro anagrafe e sicurezza (RAS)

Registro anagrafe condominiale (RAC)
DURC fornitori

y
Visure catastali

Call center emergenza guasti

Scarica il prospetto

Oppure ne discutiamo insieme

MOLTE S OCBETA INVESTONO IN CONTRATTB’ Per avere un parere, o sapere come poter integrare la polizza con |l
VERYFASTPEOPLE INVESTE SULLE PERSONE. tuo inquadramento attuale, i nostri collaboratori potranno esserti

molto utili, scrivici o richiedi di essere contattato quando preferirisci.

Perche i contratti sono transitori, mentre i rapporti sono duraturi, € | :ONDOMNHO D\/E NTA S MART.

nostri si basano sul rispetto, sulla fiducia e sulla consapevolezza che il

SE! GIA UN nostro lavoro deve essere svolto con passione e professionalita.
NOSTRO CLIENTE?

o controllo, anche quando sei fuori dall
pi fornitori e fornisci feedback ai

b, con la prima piattaforma cloud

I servizi erogati al condominio.

Non ti sei ancora registrato?
ABBIAMO UN

REGALO PER TE.
ENTRA E SCOPRILO

Ci bastano poche informazioni per darti accesso al tuo profilo:

Legale Rappresentante” Codice Fiscale*
TROVITUTTO
NELLA NOSTRA |} .
H Ragione Sociale Studio® Partita lva* BROCHURE 1 Copermco
Eccoci

sita il sito
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Professionisti, Polizze, Strumentl.

RO Samo SO0 una So0ciotd di consulanzo Speciaizzato nelo formitura di
sanvizl par ammindstrator di condomindo. Siamo un contenitore o scluzionl
idea @ progetti innovativi, Tutto il nostro lavora si sviluppa nell'omica di un solo
cbiettivo; rendere | lavoro delfomminisiratore pid semplica,

8, BCH G ST PYLS AT FIDSABTL HON
) S0 U ROHE MA AMCHE U YTOLTO

B = ey —~ P st - o ] b { - [
s Una gestione piu € 1del condominio
= s
by iq
= : Isabella Giulia Micol
Eleonora Veronica
Sonia Chiara Elena EnergyUp: il tuo lavorg, non il tuo tempo.
Marilena Rossello
Michela Giada Silvia
Martina Francesca
Danielo Benedetta
Cristina Alessandra COPERNICO
Glorgia Elisa Cinzia
d Barbara Alessandro
DA NOI GLI STRUMENTI PIU AFFIDABILI NON J—
HANNO SOLO UN NOME, MA ANCHE UN VOLTO. e A, s ENERGYUP
waryfostPueopie ron & S0k uno Pt un ConGominks sempre ol skoum Past ierard ol sooricofis & fakionl, Fi ma al tuo condominio
Lo nostro forza seno le persone. ecco percha mettiomo sempre lo faccia n P L ConLAmAn I o el o spaes osneliols Erosics Ln ook Aspigra incarichi o
k 5 5 reovio foaribar di sarvinl par affidoti oo nosing polieza Ddolbabs fornidon & fomisc fesdbaoeck al bus
quello che facciamo. Da wﬂim aspettab it Fatterzions di cul la amrririsrotor o condorring, E un Fabbwaol Lo sokuzions ch condémin in bompo reaks, con i
gestiorne immobiliare ha bisogno. Alfidoti a un referonte unico por cgnl cantenitone o saluson idon o protogga finters ediice e psmaeoma slaud in glade &
pratica o a un'assistonza pensata apposta por to, sonza call contor o Pregett innovaiad, Tutic Enastng ConCinMUnioN:; o onci g rxpulnl Qe oncues L BA sogeU o
o s e ¢ eviuppa nelfatica o un | prepHotan o fammnitraian Dol L]
b e e risponditari automaticl SO DO Taniern | Koo smbia
rosmdayabiig chaFammiristirdors pil srrnlics
Bz i e SE| UN NOSTRO m
CrEng Lewsanam CLIENTE? Tutto YeryFast, ma anche molto People.
Ry Lo ABBIAMO LN )
= REGALD) PERTE. VeryGreenPeople. Dalla colcborazione di VeryFastPeople con lllumia & note i nuovo brond
- T — EnergylUp. dodicato alla fornitura di luce o gos esclusivamente per il sattore
- e S - VaryfastPeople 5 schisra con un cambliamants reals, per la progrossina eancaminialo:Toblettive & qualio d f‘:‘_"" 9 ol condamin| talicnl offerto
o Cosa pn:sinmn fare per te? eiminanone dafa plastica a la sua sostituniona con matarial altarmativi, vantaggloss, rasparent! @ responsabll, Semplicita, Umonitd s trasparenza
ancha afintamo dellfamblents domastica @ condominiala. Anche fu puol sona, infatti, | principi su cui gi fanda In filoeofia Energylip, che concentra la
e fare lo differenza, seguendo il nostro progetto e portando il tuo contributo sua ativita nal saticre dale amminisiroziont condominiall otirende sakumon}
i ] o, alfintemo dal tuol Condormint energetiche scstenibili,
o J L o
Enargla Coparnlco Riqualificazione
& Gas CRM Energatica

Wery Fast People 5.1 Sacls oparothva ». RO » oMKl

LWYRLUP Q
B A

]

IO

T AR S T T

Tutala Legale Tutela Legale @ Polizra Globala = Eaecle begabs:
wPrivacy Privacy Fabbricati g ) Coweur, g »-
Condorminia Professlonista FAREEL A 00 voms
m (=
72 & 3
o & Al
Valutazione Verifiche Piani di
Rigchl Implanti Evacuazions

Professionisti, Polizze, Strumentl. EnergyUp: il tuo lavore, non il tue tempo.
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“Hygge' Blog  Contatt

Segnalazioni
Interventi
Preventivi
Verbali
Cantleri
Sinistri
Pratiche legall
. Manutenzioni ordinarie
COPERNI CO Interventi programmati
T Registro anagrafe e sicurezza (RAS)
Il eenetemifits @ et cliiie Registro anagrafe condominiale (RAC)
DURC fornitori
Visure catastali
Call center emergenza guasti

F Team  Servizi  VeryGreenPeople “Hygge” Blog Contatti ’ g
PEOPLE
e e
SERVIZI PER IL
CONDOMINIO . L -

App Fornitore  Fornitore Avvocato App Avvocato

Condominio Marconi
Sostituzione citofoni Scala A

Segnalazioni

Interventi Fomitore
Preventivi Elettrica Giannini
Verbali “ Amministratore:
LA GESTIONE DEL CONDOMINIO DIVENTA SMART. 3 Carlo Giannii
Cantieri % c.giannini@gmail.com
Con Copernico tieni tutto sotto controllo, anche quando sei fuori dal ‘ 5 Sinistri A L
tuo studio. Assegna incarichi ai fornitori e fornisci feedback ai ' A . q
tuoi condomini in tempo redle, con la prima piattaforma cloud Pratiche legali H
SEIUN NOSTRO in grado di gestire e tracciare i servizi erogati al condominio, o i Manutenzioni ordinarie [ i "-"..
CLIENTE? ® II - - -
ABBIAMO UN Scopri Copernico Interventi programmati N
REGALO PER TE. . . 1
CLICCA PER SCOPRIRLO il Registro anagrafe e sicurezza (RAS) ! .

Piattaforma Web
App Amministratore Amministratore Condomino  App Condomino

I condominio a portata di mano Registro anagrafe condominiale (RAC)

Sn

II tuo lavoro diventa piu semplice. ¥ ] - DURC fornitori
Visure catastali
Call center emergenza guasti

La prima piattaforma web per amministratori o condominio
capace di gestire in modo facile e intuitivo le interazioni tra
studio, fornitore & condomin

Pili tempo per te e tuoi collaboratori.

‘Con Copernico ti affidi a un unico archivio per tutti i tuo stabil, Per Ie tue anqgrafIChe bOStq un CIICk
‘aggiorni ogni pratica da remoto e coordini le attivita di fornitori SCARICA LA L . .
& dipendent. ::g;r;:“ Iniziare ad usare Copernico non potrebbe essere piu
semplice: per trasferire tutte le anagrafiche dal tuo

gestionale a Copernico basta un semplice click.

Piattaforma Web e App dedicata

Scopri

[ il web e una con
sentire linterazione in tempo redle tra Amministratore, studio,
fornitori & condomini

Puol utilizzare Copenico sia da desktop sia tramite app.

L ‘3’ 9°l

App Fomitore  Fornitore

Assistenza immediata nel tuo profilo

LA GESTIONE DEL CONDOMINIO DIVENTA SMART. e S

entro un massimo di due ore.

Avvocato  App Awocato

Con Copermco t|en|'tuttoA sqttq confcrol!o, oncheguando sei fuon dal Scopri in che modo Coeprnico CRM
tuo studio. Assegna incarichi ai fornitori e fornisci feedback ai rivoluziona il tuo modo di lavorare.
tuoi condomini in tempo reale, con la prima piattaforma cloud

m @ F °ﬁ SE) UN NOSTRO in grado di gestire e tracciare i servizi erogati al condominio.
|

Plaatoma Web CLIENTE?
App Amministratore Amministratore Condomino  App Condomino
ABBIAMO UN Scopri Copernico
Per le tue anagrafiche basta un click REGALO PER TE.

DD F SRR “AA
AT e e o CE CLICCA PER SCOPRIRLO Visita il sito
e e e s,

Assistenza immediata nel tuo profilo

Il nostro “Hygge", il vostro lavoro

Copernico supporta il tuo studio & i tuai fornitori con un
completo servizio i assistenzar le tue fichieste saranno evase
entro un massimo di due ore.

Il tuo lavoro diventa piu semplice.
Scopri

La prima piattaforma web per amministratori di condominio
capace di gestire in modo facile e intuitivo le interazioni tra
studio, fornitore e condomini.

Il nostro “Hygge”, il vostro lavoro

HY' H H 0 0 .
Piu tempo per te e tuoi collaboratori. Giulia Isabella Micol
Con Copernico ti affidi a un unico archivio per tutti i tuoi stabili,

Copernico tic 19 [P el sele, SCARICA LA Benedetta Chiara
aggiorni ogni pratica da remoto e coordini le attivita di fornitori
e dipendenti. NOSTRA Teresa Laura Serena ”
BROCHURE. Linda Carolina Giada Hygge ,
Piattaforma Web e App dedicata Marilena Eleonora
Copernico utilizza il web e una comoda applicazione per con Scopri SG nd ra Mire"a Evina
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SOCIAL MEDIA STRATEGY DESIGN AND MANAGEMENT
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Mumero totale di follower dedla Pagina: 834

Numero totale di *Mi piace” sulla Pagina: 774

1seil. Tmesa 1 irimesine
wapoe [

Fine: 232021 [0

& Creaun pest

Humena totale di inliower defia Pagina Berchemark

i sort. 1mess 1irimesire

uazoze [

oy [

Humars tsinle di "L pinea® dsla Pagiea Benehmark

BOSSI

awrbrrss peraddiae

Hegozi

B pasy

Tarwcla

bossi_bianche.. | mMesage | &

Past; 282 7.544 folower 201 profis saeguit
Bossl « blancherla per abitare

Azienda tossile

Yostiama il tun letto con colori contemporanei e tessiamo
sapieriemenie geometrie rigorose, ravvivardo una siona
tatalmente itafana dad 1827

WWRLDDEsIcasa. I

w murarmagnal, chisraboiriggie, marco_gaols + alri g8

Collezioni Mlartha 07

G DeE = EEL ViDED POST IN CUI TI HANND

nam Analzza con Mot Just
Analytics

AOGATD

BOSSI

Blamphieria per shitar

Bossi Casa

{@BossiCasa

Suite.

Crea un'inserziong hostra tutto
Come deslder tar crescere la tua attivita?

@ b

Crea nuova Metti in b
inserzione evidenza un
post

Inserzioni automatizzate

ﬁ Lisa inserzioni personalizzate che 5

nodificant corgo dal temps per
ottensre nsultath mighodl.
Insights Mostra tutto

Ultiml 28 giornl: 26 gen - 22 febw=

1,320

Persone raggiunte e

297

Interazioni con il post s

21

"Mi piace” sulla Pagina L

Clic sui prodotti tacoati 0

& (1 recensione) - Azienda tessile
Home Gruppl Lavoro Eventl Altra =

0@ Gestisci la tua Pagina e il tuo account Instagram insieme con Meta Business

p. 92

# Modifica Scopri di pil

KZZH: - O

Apri ora

Crea un post

laa Fotojvideo & ricevimessaggl

Crea [ Indiretta [ Evento

- Boss| Casa
B Fubblicato da Glulis Clerkcl i@ - 18 febbraks alle ore 18:55 g ]

La nuova Collezione Primavera Estate dl BOSSI & finalmente fuorl.
Colorl vivacl e dinamicl atternatl a sfumature timide e fresche.

Da oggl vi presenteremo | protagonistl dl guesta stagione
Altro...

485 1z
Personse raggiunte Interazionl

Mettl in evidenza ll post

Commentl: 3 Condivisiont: 9

o0 =



mmo LEGRAND - BTICINO o

DOMOTICA APPLICATION: USER INTERFACE DESIGN
ICON DESIGN + DIGITAL BRAND GUIDELINES BOOK

FTVIHLS nanl
O NDISIA T H3d
ANCIZVIIOSSY 1AV

MA MAISON = DOOR ELIOT

ENTRANCE

BACK DOOR

§

| L T i all i
M Dbt T T 1 b gt




mmoao

CLUSTERS

Apps Thumbnails

ICONS

MNavigation icons

LEGRAND - BTICINO

DOMOTICA APPLICATION: USER INTERFACE DESIGN
ICON DESIGN + DIGITAL BRAND GUIDELINES BOOK
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Legrand MX App

HOMEPAGE CUSTOMIZATION

3. manual
customization

100% -,

13

Add home shortcut

Control

Activity

CANCEL

LEGRAND - BTICINO

MX APP
USER INTERFACE DESIGN

HOME

HELPER
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Welcome Home

1 would like to get to know you

®

People Control

Are you always interested in
knowing who's home?

100% .

-

&~

Everything is fine

At Home Mode

D .
Shutters

The Cure
A forest

First use profiling: understanding my needs and habits.
Home Helper can automatically create the homepage that better fits me

Hi Marta

Welcome Home

1 would like to get to know you

ods%
Activities

Would you like to acce:
to an overview of your
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1009% -,

L

Something is wron

YYou can either solve the problem now or later

6 7

Lights Shutters

100% -

-

100% -

L\

Something is wrong
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on MX Server
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p. 95

Hi Marta

Welcome Home

1 would like to get to know you

Weather

Would you like to monitor the weather
1o better manage indoor temp

+

Something is wrong

Solve the problem to access your house

Anomaly on MX Server

25/10/2018 | 14:43

MX server has been nnected for
43 minute:

Call your installer now

&

il
@

= @ ;S B Q= 0 /& @ = o6 f &

Home Controls ~ Notifications Programs ~ Settings Home Controls ~ Notifications Programs  Settings Home Controls  Notifications Programs  Settings Home Controls ~ Notifications Programs ~ Settings

Home Controls ~ Notifications Programs ~ Settings




mmo BORETTI o

BRAND IDENTITY AND COMMUNICATION TOOLS DEVELOPMENT
LOGO DESIGN (WITH JACCO BREGONJE)
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MOBILE AND WEB MARKETING CAMPAIGN FOR THE PERFUME’S LAUNCH IN THE ITALIAN MARKET
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PUMA RED WNMAN

Sta dentro un Flacone che
sermbra una bottiglietta
dracqua, & rosa e
trasparente corme la lealta, &
autentico comme o stile di chi
I indo=s=a.

Furna Red Wornan ispira
Fernrminilita e sicurezza: una
Frogranza che attraversa la
giungla drasfalto.

Il profurno, una cormbinazione
Fruttata, & fresco & stuzzica
la woglia di scoprire |e
sFurnature pil nascoste:
Fessenza & vellutata e
Flareale, unita ad un Fondo di
ingredienti di terra.
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EVENTS AND WEBSITE

TEIERE E TSUNAMI GLI ARTISTI

Andrea Gallo Alessandra Trost Gaia Desanguine
Lno tsunami di creativita sta per abbattersi sulla citta, grigia e modulare,
Di Notte e giorno, la potenza dell'arte & sempre sulla
strada creando nuovi still,
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PARTECIPA AL CONCORSO

PROSEGUI

» GUARDA

SCARICA

PARTECIPA AL CONCORSD

Posizione
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MNome

Alessandro Del Piero
Cristian Zaccardo
Fabio Cannavaro
Alberta Gilarding
Luca Toni

13ennaro Ivan Gattuso
Aleszandro Mesta
Marco Materazzi
Francesco Totti
Gianluigi Buffon
Andrea Pirlo

Mauro Camoranesi

M2 voli
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Posizione

Vorresti anche tu wotare il tuo calciatore preferito? Acquista una confezione di

Purna Lirited edition e partecipa al concorsa Welcorme to Football

; LAVOSTRA CLASSIFICA

Nome

Fabio Grozso
Marca Amelia
Gianluca Zambratta
Filippo Inzaghi
angelo Peruzzi
Massirma Odda
Sirmome Barone
Sirnorme Perrotta
Daniele De Rossi
Andrea Barzagli

Wincenzo Taquinta
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SCARICA
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APE/S MAGAZINE
ART DIRECTION AND DESIGN

APE/S
MAGAZINE

ISSUE NR.01_2012
January | March

- BASF

The Chemical Company

Final
Comments

quarter 2012,

People

Strategy
Implementation

Hamaning our r-ﬁl'jlrllnfc
y imiportant to us

20 STRATEGY

AP 20

. 102

Thiat is why we sent 1o you the special edition
Feople newstetter end of the first quarter,

In this apecial edition newsletter we shared
wilh you the 8 priorities the leadership team
agread to focus on to continue o mplemen
car péople strateqgy in 2012,

We hops you had the opportunity to read this
special edition people newsketier and lound
the information wseful and relevant.

Again, H you have any questions please don't
hesilate o contact us Of Your Manager,
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ECO VIO
BRAND IDENTITY AND COMMUNICATION TOOLS DEVELOPMENT
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