
CONCEPT + DESIGN
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We are a creative agency focused on branding and design. 
We create and renew brands.

MMG has been created and run by designers. 
We work for clients who value creative and practical ideas.

 
We demonstrate our expertise through our work rather than talking, because design is a craft for us.

We design, visualize and define brands in a way that help companies differentiate themselves from the competition. 
Our projects range from product design, brand identity and strategy, brand experience and branded environments to 

digital activation, omni-channel design, web services and advertising.
We are agile and designer-driven. We partner with our clients to create brands that are meaningful and iconic.

We believe in quality because it is the only thing that stands the test of time.

The operative side of the company comprises 20 people 
who work in the creative and IT departments and when needed 

we can count on our network of professionals to help.
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BRAND STRATEGY

ADVERTISING & 

COMMUNICATION

DIGITAL MARKETING

We offer a full creative service, from insights and strategy to distinct design concepts, 
for all industries, formats and channels.
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BRAND STRATEGY

We apply collaborative methodologies to deliver brand strategies and experiences across all touch-points.

Innovation themes
Innovation blueprints
Service and experience design
Product innovation tools
Customer experience toolbox
Experiential Marketing

Brand platform
Brand architecture
Brand personality
Product portfolio
Naming
Innovation workshops
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ADVERTISING & COMMUNICATION

We bring brands to life through thoughtful crafted brand identities and experiences.

Communication Analysis and Strategy

Concept and Storytelling

Visual identity

Brand Book 

Brand Guidelines 

Graphic design

ADV 

Art direction

Photo and Video production

Stand and Retail design

Product design

Packaging design

Events 

UX and UI design

Social Media Management

Social Media Engagement

Motion design 

Web Design

e-Commerce

CGI

Virtual Reality Platform

Promotions

In-store events

Retail Communication
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DIGITAL MARKETING

In order to face the challenges of globalisation and digitalisation of world markets, we need to develop 
competence, efficiency and creativity. We guide our clients step by step from the creation and management 
of internet sites to positioning in web search engines, with projects developed and elaborated according to 
the specific needs of individual markets as well as the continuing evolution of the web, thereby guaranteeing 

professionality and experience.

Web Marketing Management

SEM

SEO

Social Adv

Digital Planning

Programmatic Advertising

Advanced Web Analytics

PR Online

Brand Protection

Gestione Google Tag Manager

Google Data Studio Report

Research and Statistics
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AWARDS

IF Design Award – Berlin, Germany
Packaging Design
Client: BTicino

Red Dot Design Award – Essen, Germany 
Print Communication - Web & Multimedia
Client: Whirlpool Europe

Red Dot Design Award – Essen, Germany
Print Communication
Client: MissoniHome and Richard Ginori

ADI Design Index – Milan, Italy
Selected Project Compasso d'oro - Interaction Design
Client: Legrand \ BTicino

Core 77 Design Awards – New York, New York, USA
Second prize Ex Aequo - Exhibition Communication
Client: 3M

ADI Design Index  – Milan, Italy
Selected Project Compasso d'oro - Exhibition Communication
Client: 3M

Fedrigoni Top Apllication Award – Triennale Milano, Italy
Second prize - Catalogue Design
Client: MissoniHome

ADA American Design Award – San Diego, California, USA
First prize - Best Catalogue
Client: Missoni

ADA American Design Award – San Diego, California, USA
First prize - Best Catalogue
Client: Whirlpool Europe

ADA American Design Award – San Diego, California, USA
First prize - Best Brochure Design
Client: Piazzasempione

Novartis Communication Award – Basel, Switzerland
Communicationn for Leading Program 
Client: Novartis Oncology region Europe 

ADA American Design Award – San Diego, California, USA
First prize - Best Catalogue 
Client: MissoniHome

Novartis Communication Award – Basel, Switzerland
Best Website
Client: Novartis Oncology region Europe

Ideobain – Paris, France
Prix Coup de Coeur - Industrial Design Best Product 
Client: Antonio Frattini

ADA American Design Award – San Diego, California, USA
Second prize - Catalogue Design 
Client: MissoniHome
 



p. 9

SOME OF OUR CLIENTS

3M

ALONPI CACHEMIRE

BASF 

BOSSI CASA 

BTICINO

BORETTI

CAMPARI

CPC INOX

CURALEAF

DEUTSCHE TELEKOM

ELICA

ENERGY-UP 

FAZZINI

GESSI 

GIORGETTI

IL LOFT

INDESIT 

IRCA

KITCHENAID EUROPE

KENZO HOME COLLECTION K3

KOH-I-NOOR

LA PERLA HOME COLLECTION

LAVAZZA

LEGRAND

LOROPIANA 

MARTHA O' NEILL

MAGA - MUSEO DI ARTE MODERNA

MERLONI PROGETTI

MISSONI

MISSONI HOME 

MONTIS

NOVARTIS 

PIAZZA SEMPIONE 

PLANHOTEL 

POST-IT

PUMA

ROSSI DI ALBIZZATE

SASSICAIA - MEREGALLI

SCOTCH-BRITE

SIRMAX 

WHIRLPOOL EUROPE 

ZEPTER INTERNATIONAL 
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PROJECTS
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DESIGN & CUSTOMER EXPERIENCE
WEBSITE CONCEPT, DESIGN AND DEVELOPMENT

About 
Deutsche Telekom

Deutsche Telekom is one of the world’s leading inte-
grated telecommunications companies with some 
248 million mobile customers, 26 million fixed-net-
work lines, and 22 million broadband lines.

Deutsche Telekom Design Team is part of the Innova-
tion Division of Deutsche Telekom, Europe’s largest 
telecom company. 
As such, we are at the forefront of new business and 
product development. 
As designers, we define and develop products, ser-
vices, home automation devices, apps, games, inter-
faces that are used by millions of people.
If you want to have an impact through design, this is 
the place to be

Know more

One Team
Four Location
One Team
Four Location
We research people, trends and 
technologies globally and our team is 
truly international, working from four 
different locations in Europe. 
Our network is constantly expanding to 
embrace an ever growing community of 
professionals. 

We have
an impact

What we do at Deutsche Telekom 
matters for millions of customers. 
We take this responsibility very 
seriously

Employees Present in Revenue
Customers 
World-Wide

248 216 10850+

Tessa, UI Designer

This is what 
we’re good at

millions thousands countries billions

We are

Deutsche Telekom 
Design & Customer Experience

 

Faster, easier, greener

Our latest range of routers was 
introduced this week at the IFA. Featuring 
faster connectivity tools and a proprietary 
App 

 

Seeking game changers

DT Design is 
expanding its team

A physical experience to 
explore DT digital world

Come to join us during Milano Design Week 
2022! Two immersive installations, a new 
exciting project designed in collaboration with 
the design studio LAYER, led by Benjamin 
Hubert, will bring you closer to our vision and 
guide you in our mission to connect everyone, 
everywhere.

Beauty and tech go hand 
in hand, in Milan

Smooth shapes and natural materials 
combined to reshape the perception of tech 
devices: this is Connectivity Concept, a 
family of design object developed in 
collaboration with LAYER, the design studio 
led by Benjamin Hubert.

Our new office in Barcelona  

After Bonn, Berlin and Milan, DT Design 
and CX has just opened a new office in 
Barcelona. Another sign of the 
company’s commitment towards design 
as a key innovation tool.

A FULL SYSTEM ON YOUR SCREEN

We put people at the center of the creative process. We do so 
using a research-based approach providing us with unique 
insights. This is how it works. 

INSIGHTS TO INNOVATION

Read moreRead more

At DT Design we have built a safe place for 
talent to grow and work with a unique leader-
ship model based on respect, empowerment, 
inclusivity and diversity.

In order to make it work, we actively search for 
a special kind of talent in people: the talent 
built on knowdledge but spiced with instinct, 
that breeds ideas but happily shares them, 
that connects people and gathers consent.

The talent that inspires others in making the 
world a better place

Have you got that talent?

We care to 
empower you

The simplest way to connect digital and practical function in 
your household through the most innovative system. Discover 
how your home can become smart just using a touchscreen.

INTERFACE DESIGN PEOPLE-FOCUSED RESEARCH

A simple, intuitive set up, a clear-cut interface and a 
sustainability focus. Discover how design enhanced the way 
our customers experience technology. 

SPEEDPORT SMART 4 + SPEED HOME WLAN

We designed the interiors of our Gallery lab as a unique space 
for experimentation and discussion: where we show our vision 
for a connected lifestyle in a world in which everything is 
incresingly blurred.

DESIGN GALLERY

Read more Read more

UX/UI EXPERIENCES STRATEGIC DESIGN

What happens if technology is inspired by interior design? We 
discovered it with Concept Connectivity, a project developed 
with Studio Layer| Benjamin Hubert

THE SOFT TOUCH TO TECH

When it comes to technologies, creating an easy, smooth 
connectivity amongst devices and people is key. Find out how 
we do it through design.

LIFE IS SO MUCH BETTER TOGETHER

Read more Read more

  DESIGN FOR CONNECTIVITY

Apply
Experience Designer
IHUB

Apply
Experience Designer 
CX  Service Design

Apply
Experience Designer 
Senior Strategic Design Manager

Apply
Principal Service Designer

Apply
Service Designer

Deutsche Telekom AG Konzernzentrale - on site 
Bonn, Germany - on site 

Deutsche Telekom Berlin - on site
Berlin, Germany - on site 

Deutsche Telekom AG Konzernzentrale - on site 
Bonn, Germany - on site 

 T-Systems Iberia
Barcelona, Catalonia, Spain - Hybrid 

 T-Systems Iberia
Barcelona, Catalonia, Spain - Hybrid  

Open positionsOpen positions

We get awarded

Our work at DT Design has been 
recognized by hundreds of design 
prices, awarded by different 
institutions. An acknowledgment of 
our ongoing commitment in quality 
and in supporting the customer 
experience

Our design
awards worldwide

240+

CONCEPT DESIGN

“The great projects variety 
makes work fun. Plus there is 
always the possibility to pursue 
experimental ideas ”

We are a diverse, international team of innovators

We innovate through design 

We design technologies around people

“A great place to develop your skillset and dive 

into new topics of innovation. You can change 

constantly without actually changing employer”

Open PositionsDrop us a line

About 
Deutsche Telekom

Deutsche Telekom is one of the world’s leading inte-
grated telecommunications companies with some 
248 million mobile customers, 26 million fixed-net-
work lines, and 22 million broadband lines.

Deutsche Telekom Design Team is part of the Innova-
tion Division of Deutsche Telekom, Europe’s largest 
telecom company. 
As such, we are at the forefront of new business and 
product development. 
As designers, we define and develop products, ser-
vices, home automation devices, apps, games, inter-
faces that are used by millions of people.
If you want to have an impact through design, this is 
the place to be

Know more

One Team
Four Location
One Team
Four Location
We research people, trends and 
technologies globally and our team is 
truly international, working from four 
different locations in Europe. 
Our network is constantly expanding to 
embrace an ever growing community of 
professionals. 

We have
an impact

What we do at Deutsche Telekom 
matters for millions of customers. 
We take this responsibility very 
seriously

Employees Present in Revenue
Customers 
World-Wide

248 216 10850+

Tessa, UI Designer

This is what 
we’re good at

millions thousands countries billions

We are

Deutsche Telekom 
Design & Customer Experience

 

Faster, easier, greener

Our latest range of routers was 
introduced this week at the IFA. Featuring 
faster connectivity tools and a proprietary 
App 

 

Seeking game changers

DT Design is 
expanding its team

A physical experience to 
explore DT digital world

Come to join us during Milano Design Week 
2022! Two immersive installations, a new 
exciting project designed in collaboration with 
the design studio LAYER, led by Benjamin 
Hubert, will bring you closer to our vision and 
guide you in our mission to connect everyone, 
everywhere.

Beauty and tech go hand 
in hand, in Milan

Smooth shapes and natural materials 
combined to reshape the perception of tech 
devices: this is Connectivity Concept, a 
family of design object developed in 
collaboration with LAYER, the design studio 
led by Benjamin Hubert.

Our new office in Barcelona  

After Bonn, Berlin and Milan, DT Design 
and CX has just opened a new office in 
Barcelona. Another sign of the 
company’s commitment towards design 
as a key innovation tool.

A FULL SYSTEM ON YOUR SCREEN

We put people at the center of the creative process. We do so 
using a research-based approach providing us with unique 
insights. This is how it works. 

INSIGHTS TO INNOVATION

Read moreRead more

At DT Design we have built a safe place for 
talent to grow and work with a unique leader-
ship model based on respect, empowerment, 
inclusivity and diversity.

In order to make it work, we actively search for 
a special kind of talent in people: the talent 
built on knowdledge but spiced with instinct, 
that breeds ideas but happily shares them, 
that connects people and gathers consent.

The talent that inspires others in making the 
world a better place

Have you got that talent?

We care to 
empower you

The simplest way to connect digital and practical function in 
your household through the most innovative system. Discover 
how your home can become smart just using a touchscreen.

INTERFACE DESIGN PEOPLE-FOCUSED RESEARCH

A simple, intuitive set up, a clear-cut interface and a 
sustainability focus. Discover how design enhanced the way 
our customers experience technology. 

SPEEDPORT SMART 4 + SPEED HOME WLAN

We designed the interiors of our Gallery lab as a unique space 
for experimentation and discussion: where we show our vision 
for a connected lifestyle in a world in which everything is 
incresingly blurred.

DESIGN GALLERY

Read more Read more

UX/UI EXPERIENCES STRATEGIC DESIGN

What happens if technology is inspired by interior design? We 
discovered it with Concept Connectivity, a project developed 
with Studio Layer| Benjamin Hubert

THE SOFT TOUCH TO TECH

When it comes to technologies, creating an easy, smooth 
connectivity amongst devices and people is key. Find out how 
we do it through design.

LIFE IS SO MUCH BETTER TOGETHER

Read more Read more
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faces that are used by millions of people.
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p. 14DEUTSCHE TELEKOM - Digital Lifestyle
DESIGN AND TECHNOLOGY, A UNION TO BE IMPROVED
MILANO\BONN EXHIBITION - CONCEPT, ART DIRECTION AND COMMUNICATION MATERIALS
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MINI SPEAKER CUSTOMIZATION DESIGN AND COMMUNICATION MATERIALS
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ART DIRECTION, CONCEPT DEVELOPMENT, GRAPHIC DESIGN AND SUPERVISION OF THE EVENT'S PRESENTATIONS
CAMPARI - ESPOLÒN - WILD TURKEY



CAMPARI GROUP - 2023 Annual Convention
ART DIRECTION, CONCEPT DEVELOPMENT, GRAPHIC DESIGN AND SUPERVISION OF THE EVENT'S PRESENTATIONS 
CAMPARI PRESENTATION

BRAND’S

INGREDIENTS

RENEWED
FOCUS ON

TRIAL

#1

SOCIAL IMPRESSIONS ACROSS ORGANIC,
PAID, AND EARNED MENTIONS

1.6M+

IMPRESSIONS

BILLION
1

#2
CAMPARI WAS THE

SOLD ON DRIZLY
BETWEEN OCTOBER
TO MID-NOVEMBER

90+

COCKTAIL
COURIER SOLD

CAMPARI AND CINZANO
NEGRONI SBAGLIATO KITS

+35.2%

NABCA DATA
SHOWED TREND

ACCELERATION IN OCT

VS +20.0% IN SEP
FOR CAMPARI

+29.8%

NIELSEN L4W THRU CAMPARI
CONTINUED TO DEMONSTRATE

STRONG GROWTH

79
MEDIA PLACEMENTS

972M+
MEDIA IMPRESSIONS

25%

CAMPARI INSTACART
SALES ROSE BY

FROM SEPTEMBER
TO OCTOBER

p. 17



CAMPARI GROUP - 2023 Annual Convention
ART DIRECTION, CONCEPT DEVELOPMENT, GRAPHIC DESIGN AND SUPERVISION OF THE EVENT'S PRESENTATIONS 
WILD TURKEY AND ESPOLÒN PRESENTATION

LEGACY
LEGACY

#1
BRANDS
INGREDIENTS

p. 18

PROGRE
SSIVE

FROM A  TRADITIONAL 
TEQUILA TO A

ONE PRICE & MIX

CULTURAL RELEVANCE

A STRIKING PACKAGING

OUR CRAFT

GET
HOW DID

?
WE

THERE
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comfort to connectcomfort to connectcomfort to connect

A color to celebrate
its importance

p. 13

19.04.24
Montis

Visual Identity proposal / first take

Black&White
all usage

Text Offwhites / Earthy Hues  / Backgrounds

A warm palette, smooth tones that will not interfere with products.
It will communicate an overall cocooning sensation.  
Highlights and accents will be given by a bright color that will be used “parsimoniously”.  

Hue emphasis

How to translate these 
in our visual identity:

New color palette

p. 5

19.04.24
Montis

Visual Identity proposal / first take

How to translate these in
our visual identity

COMFORT TO CONNECT
communicates

warmth (cor)relation welcoming

A new color palette
An accurate usage of typography

the DOTS in the Logo
Empathic tone of voice

Layout clearness
Unobtrusive/tactfull graphic

p. 4

19.04.24
Montis

Visual Identity proposal / first take

How to translate these 
in our visual identity:

Dots as an unicum 

Individuals, not singles, that contribute to the brand whole

Connect

p. 7

19.04.24
Montis

Visual Identity proposal / first take

How to translate these 
in our visual identity:

Empathic tone of voice

p. 8

19.04.24
Montis

Visual Identity proposal / first take

How to translate these 
in our visual identity:

Accurate typography

Hi, I’m GilroyHello, I’m Stix

a classy yet contemporary 
serif font to make things
pop out of the layout

a sleek sans serif font to be used
in bodycopy texts.

p. 6

19.04.24
Montis

Visual Identity proposal / first take
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 This type of comfort can be influenced by various 

factors, including familiarity with the person, the 

level of mutual sympathy, communication skills, 

and the presence of an environment conducive to 

interpersonal relationships.

domino

UNOBTRUSIVE
TYPOGRAPHY

PRINTING SOLUTION 
THAT HELP PROMOTING 
PRODUCTS

p. 21

19.04.24
Montis

Visual Identity proposal / first take

Printed material example 
Magazine or Magalogue

Not a Mag

comfort to connectcomfort to connectcomfort to connectcomfort to connect

Interpersonal comfort refers to the degree of 

familiarity, trust, and satisfaction that individuals 

experience in their interactions and relationships 

with others. It involves a sense of well-being and 

ease in communicating, sharing thoughts and 

emotions, and establishing meaningful 

connections with the individuals one interacts. 

This type of comfort can be influenced by various 

factors, including familiarity with the person, the 

level of mutual sympathy, communication skills, 

and the presence of an environment conducive to 

interpersonal relationships.

comfort to connect

PUT IN CONTEXT PERSONA 
AND PRODUCT

p. 18

19.04.24
Montis

Visual Identity proposal / first take

Printed material example 
Magazine or Magalogue

Not a Mag

Palette, layouts, typography

By prioritizing personal 
comfort within the home, 
we are more likely to 
share experiences, build 
stronger bonds, and create 
lasting connections with 
those around us.

comfort to connect

comfort to connect

comfort to connect

p. 14

19.04.24
Montis

Visual Identity proposal / first take

Printed material mood suggestions 
6 pages foldable mailer

By prioritizing personal 
comfort within the home, 
we are more likely to 
share experiences, build 
stronger bonds, and create 
lasting connections with 
those around us.

comfort to connect

comfort to connect

comfort to connect

MEANINGFULL COPY TEXT
“What we do for you” Is better then 
“who we are, what we we do”

HOW TO USE THE 
HUE ENPHATIC COLOR

p. 15

19.04.24
Montis

Visual Identity proposal / first take

Palette, layouts, typography
Printed material mood suggestions 
6 pages foldable mailer

Embrace
your Attitude.

comfort to connectcomfort to connectcomfort to connectcomfort to connect

p. 17

19.04.24
Montis

Visual Identity proposal / first take

Not a Mag
Printed material mood suggestions 
Magazine or Magalogue

Use of color can identify years or 
collection, product or whole categories.

Color become a powerfull tool.

Colors a printing solutions can be used 
to separate specific parts of a catalogue

Sofas

Ringo
Fox
Otis
Florence
Domino.18
Daley
Aztec
Axel XL
Axel

24
28
32
36
44
54
62
74
80

 This type of comfort can be influenced 

by various factors, including familiarity 

with the person, the level of mutual 

sympathy, communication skills, and the 

presence of an environment conducive 

to interpersonal relationships.

With the person, the level of mutual 

sympathy, communication skills, and the 

presence of an environment conducive 

to interpersonal relationships.

 This type of comfort can be influenced 

by various factors, including familiarity 

with the person, the level of mutual 

sympathy, communication skills, and the 

presence of an environment conducive 

to interpersonal relationships.

With the person, the level of mutual 

sympathy, communication skills, and the 

presence of an environment conducive 

to interpersonal relationships.

aztecRingo
Fox
Otis
Florence
Domino.18
Daley
Aztec
Axel XL
Axel

24
28
32
36
44
54
62
74
80

p. 22

19.04.24
Montis

Visual Identity proposal / first take

Printed material mood suggestion 
Magazine or Magalogue

Usage of colors
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Combine your own with 
the online configurator
on our website. Scan the 
QR code or visit Montis.nl

Configuration playground

D
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18

Domino.18 

D
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o.

18
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to

m
 fa
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ic

52 5353

Axel XL

A
xe

l X
L Mariëlle - CEO

Mariëlle - CEO

‘I was and actually still am a fan of the Domino.18 but my husband was sold 
when he saw the Axel XL. We had serious water damage a year ago and 
had to rebuild the living room and kitchen. Then we immediately put in the 
Axel XL. Our house looks gorgeous again, it smells nice and everything is 
in balance. On weekends, my husband, my two boys and I crawl on the sofa 
together and watch a film. My youngest often comes to snuggle against 
me and then falls asleep during the film.’

‘Ik was en ben eigenlijk nog steeds fan van de Domino.18 maar 
mijn man was verkocht toen hij de Axel XL zag. We hebben een jaar 
geleden serieuze waterschade gehad en hebben de woonkamer en 
keuken moeten verbouwen. Daarna hebben we meteen de Axel XL 
erin geplaatst. Ons huis ziet er weer supermooi uit, het ruikt lekker 
en alles is in balans. In het weekend kruipen mijn man, mijn twee 
jongens en ik samen op de bank en kijken we een film. 
Mijn jongste komt vaak tegen me aan liggen en valt dan tijdens de 
film lekker in slaap.’
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Gijs Papavoine

24 2524 25

comfort to connect  

meaningful relationships

Verbinding met jezelf als basis  
Connection with yourself is the foundation   

betekenisvolle relaties

People naturally want to connect. After decades in which 
individualism and autonomy took up a lot of space, the desire 
to connect is growing stronger. Connecting with each other, 
with nature, with the world around you. It all starts with being 
connected to yourself. Being in harmony with yourself allows 
you to enter into meaningful relationships with others
and find joy in life from this. 

Mensen willen van nature verbinden. Na decennia waarin 
individualisme en autonomie veel ruimte innamen wordt het 
verlangen naar verbinding steeds sterker. Verbinding met elkaar, 
met de natuur, met de wereld om je heen. 
Dit alles begint met in verbinding staan met jezelf. 
Vanuit de harmonie met jezelf kun je betekenisvolle relaties 
aangaan met anderen en hieruit levensvreugde putten. 

54

The comfort we offer contributes to connection.  
In your favourite relax chair, you unwind and get 
in touch with yourself. In almost every home, the 
communal meal at the table is the moment to connect 
with each other, to experience quality time. And if 
you are waiting in a reception area for an important 
meeting, nothing is more welcoming than a quiet 
moment on that typical, comfortable six-seater. 
From comfort to connection and back again. Because 
after that cosy meal it is just a pleasant to linger at the 
dining room table or retreat comfortably to the sofa for 
your favourite series or for your favorite page-turner. 

Het comfort dat wij bieden draagt bij aan 
verbinding. In je favoriete relaxstoel kom je 
tot rust en in contact met jezelf. In bijna ieder 
huis is de gezamenlijke maaltijd aan tafel het 
moment om in verbinding te zijn met elkaar, 
oprechte aandacht te geven. En wacht je in een 
ontvangstruimte op een belangrijk overleg, 
dan voel je je op voorhand welkom op die 
comfortabele, karakteristieke zes-zitter. 
Van comfort naar connectie en evengoed 
andersom. Want na die gezellige maaltijd is 
lekker aan de eetkamertafel blijven zitten of je 
comfortabel terugtrekken op de bank voor je 
favoriete serie of met je niet-weg-te-leggen boek 
net zo fijn.

1716

20
24
30
38
42
54
58
62
66
72

Beanie Beach
Fabian Cup
Playtime

182
184 
186

OttomansTables

Custom
Sunrise

176
178

Cushions

ArmchairsSofas Dining Chairs

Back Me Up Armchair
Back Me Up Chair
Back Me Up Two
Back Me Up Bench
Chaplin
Geraldine
Jim
Luna
Mick
Spica / Spica S
Vico
Yves

124 
126 
128 
130 
132 
134 
136 
138 
142 
144 
146 
148
 

Back Me Up Lounge
Back Me Up Salon
Charly
Dim Sum
Ella / Ella Soft
Enzo
Fabian
Florence
George
Loge
Marvin
Puk Low
Puk M
Ringo
Vico Lazy
Windy

Axel 
Axel XL
Aztec
Daley
Domino.18
Florence
Fox
Max
Otis 
Ringo

78
80
84
86
88
92
96

100
104
106
108
110
112
114
118

120

154
156
158
162
164
166
168
172

Annex 
Dante
Doble 
Flint
Olio
Otis Side Table
Perry
Tor

Fl
in

t

Flint

Gert Batenburg

A playful coffee table that surprises with 
simplicity, call it a kind of naturalness. 
A wafer-thin rejuvenated top all around, with 
solid supports on the slender base. Far from 
being obtrusive, the Flint effortlessly adapts 
to your space. The new variant, Flint Lino, 
combines this playful table design by Gert 
Batenburg with the natural expressiveness 
of Forbo’s Furniture Linoleum, giving you the 
best of both worlds.

Een speelse salontafel die verrast 
door eenvoud, noem het een soort 
vanzelfsprekendheid. Een flinterdun 
verjongd blad rondom, met solide 
steunpunten op het ragfijne onderstel. 
De Flint is verre van opdringerig en past 
zich moeiteloos aan aan jouw ruimte. 
De nieuwe variant, Flint Lino, 
combineert dit speelse tafelontwerp 
van Gert Batenburg met de natuurlijke 
zeggingskracht van Forbo’s Furniture 
Linoleum. Heb je het beste van beide. 
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VIsual identity proposals

Embrace
your Attitude.
Embrace
your Attitude.
Embrace
your Attitude.

p. 30

19.04.24
Montis

Visual Identity proposal / first take

Instagram mood suggestion 
Feed, posts, reelsSofas

Easy chairs
Chairs
Tables
Cushions

Domino collection

Products
collections

On the shelf
Catalogues and brochures

Designed by Gerard van den Berg - 2024

Discover all

Florence
Designed by Gerard van den Berg - 2021

Aztec
Designed by Geert Koster - 2022

Vico

resources connect store finderyou, unique collectionwe, montis find en

comfort to connect

Domino
Sofa

Domino
Sofa

new

Catalogue 24
download

Otis brochure
download

Luna brochure
download

Aztec brochure
download

Find yours
under the radar

By prioritizing personal 
comfort within the home, 
we are more likely to 
share experiences, build 
stronger bonds, and create 
lasting connections with 
those around us.

All resources

Wesite mood suggestion 
Homepage

Website

Galleries, 
Products
and resources 
at hand and easy 
to find

p. 28

19.04.24
Montis

Visual Identity proposal / first take

VIsual identity proposals

p. 24

19.04.24
Montis

Visual Identity proposal / first take

Wesite mood suggestion 

Sofas
Easy chairs
Chairs
Tables
Cushions

On the shelf

Products
collections

On the shelf
Catalogues and brochures

Domino
Sofa

Domino
Sofa

new

Catalogue 24
download

Otis brochure
download

Luna brochure
download

Aztec brochure
download

Sofas
Easy chairs
Chairs
Tables
Cushions

Products
collections

Discover all

Designed by Gerard van den Berg - 2024

Florence
Designed by Gerard van den Berg - 2021

Aztec
Designed by Geert Koster - 2022

Vico

Find yours
under the radar

All resources

By prioritizing personal comfort within the home,
we are more likely to share experiences, build stronger bonds, 
and create lasting connections with those around us.

By prioritizing personal comfort within the home,
we are more likely to share experiences, build stronger bonds, 
and create lasting connections with those around us.

By prioritizing personal comfort within the home,
we are more likely to share experiences, build stronger bonds, 
and create lasting connections with those around us.

By prioritizing personal comfort within the home,
we are more likely to share experiences, build stronger bonds, 
and create lasting connections with those around us.

By prioritizing personal comfort within the home,
we are more likely to share experiences, build stronger bonds, 
and create lasting connections with those around us. Domino collection

resources connect store finderyou, unique collectionwe, montis find en

comfort to connect
productsyou, unique collectionwe, montis resources connect store finder find en

comfort to connect

Wesite mood suggestion 
Homepage alternative

Website

Elements can be placed 
where they serve best. 

p. 29

19.04.24
Montis

Visual Identity proposal / first take

Sofas
Easy chairs
Chairs
Tables
Cushions

Domino collection

Products
collections

On the shelf
Catalogues and brochures

Designed by Gerard van den Berg - 2024

Discover all

Florence
Designed by Gerard van den Berg - 2021

Aztec
Designed by Geert Koster - 2022

Vico

resources connect store finderyou, unique collectionwe, montis find en

comfort to connect

Domino
Sofa

Domino
Sofa

new

Catalogue 24
download

Otis brochure
download

Luna brochure
download

Aztec brochure
download

Find yours
under the radar

By prioritizing personal 
comfort within the home, 
we are more likely to 
share experiences, build 
stronger bonds, and create 
lasting connections with 
those around us.

All resources

Wesite mood suggestion 
Homepage

Website

Content Organization & 
Clear Navigation

p. 27

19.04.24
Montis

Visual Identity proposal / first take

Montis_furniture

Instagram mood suggestion 
Feed, posts, reels

Social 

p. 34

19.04.24
Montis

Visual Identity proposal / first take
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Discover allOn the shelf
Catalogues and brochures

Catalogue 24
download

Otis brochure
download

Luna brochure
download

Aztec brochure
download

Dick Spierenburg

Born in 1953 Utrecht (Netherlands). Dick 
Spierenburg designs furniture, interiors and houses. 
He studied architecture in Delft and architectonical 
design at the Royal Academy in The Hague. His 
designs can be identified as pure shapes combined 
with contrasts, relations and details.

Born in 1953 Utrecht (Netherlands). Dick 
Spierenburg designs furniture, interiors and houses. 
He studied architecture in Delft and architectonical 
design at the Royal Academy in The Hague. His 
designs can be identified as pure shapes combined 
with contrasts, relations and details.

Designer

Domino
Domino.18
Domino
Domino.18 Top

Specsheet PDF
CAD
DWG
3Ds
IGS

Specsheet PDF
CAD
DWG
3Ds
IGS

‘I wanted to make a singular yet elegant 
side table and came up with a design with 
shapes that didn’ t quite match. I found 
this concept visually interesting. Then the 
idea arose to reuse materials. For this, I 
talked to Montis steel supplier. 
The base of the Olio is made of leftover 
material from chair legs and the top from 
leftover shelves. As a result, the top is 
split into 3-4 parts, which, in my view, 
produces a beautiful formal language. 
The Olio is specifically tailored to the 
Aztec sofa in terms of dimensions and 
appearance. For example, you can slide 
the table partly over the ottoman. 
But it also works well with other sofas!’

‘I wanted to make a singular yet elegant 
side table and came up with a design with 
shapes that didn’ t quite match. I found 
this concept visually interesting. Then the 
idea arose to reuse materials. For this, I 
talked to Montis steel supplier. 
The base of the Olio is made of leftover 
material from chair legs and the top from 
leftover shelves. As a result, the top is 
split into 3-4 parts, which, in my view, 
produces a beautiful formal language. 
The Olio is specifically tailored to the 
Aztec sofa in terms of dimensions and 
appearance. For example, you can slide 
the table partly over the ottoman. 
But it also works well with other sofas!’

Materials
Fabric
Leather
Wood (tables)

Materials
Fabric
Leather
Wood (tables)

ResourcesResources

Footer placeholderFooter placeholder

Olio H50
Olio H72
Olio H65

OlioOlio

Store finderStore finderContactsContactsYou—We—MontisYou—We—Montis ProductsProducts EnEn DeDe
comfort to connect

All pubblications
On the shelf
Catalogues and brochures

Catalogue 24
download

Otis brochure
download

Luna brochure
download

Aztec brochure
download

Domino.18

You—We—MontisYou—We—Montis ProductsProducts

Connection with yourself 
is the foundation

Sofas
Easy chairs
Chairs
Tables
Cushions

Browse products

by Gerard van den Berg

Ringo

cerca

Store finderStore finderContactsContacts

by Gerard van den Berg

Florence
by Gerard van den Berg

Aztec

Discover all

by Geert Koster 

Vico

Find yours
under the radar

What moves us?What moves us?

For 50 years, we have been 
combining craftsmanship with 
creativity and imagination. 
This is how we create comfort, 
a pleasant place to connect 
with yourself, each other and 
the world around you.

Arian Brekveld, Christophe Marchand, 
Dick Spierenburg, Formstelle, Geert Koster, 
Gert Batenburg, Gerard van den Berg, 
Gijs Papavoine, Johan van Hengel, Lambie & 
Van Hengel, Max Lipsey, Niels Bendtsen, 
Oliver Schick, Simon Pengelly, Studio BOOT, 
Studio Job.

DesignersDesigners ConfiguratorConfiguratorMade in DongenMade in Dongen

Footer placeholderFooter placeholder

comfort to connect

EnEn DeDe

All pubblications
On the shelf
Catalogues and brochures

Catalogue 24
download

Otis brochure
download

Luna brochure
download

Aztec brochure
download

Domino.18

You—We—MontisYou—We—Montis ProductsProducts

Connection with yourself 
is the foundation

Sofas
Easy chairs
Chairs
Tables
Cushions

Browse products

by Gerard van den Berg

Ringo

cerca

Store finderStore finderContactsContacts

by Gerard van den Berg

Florence
by Gerard van den Berg

Aztec

Discover all

by Geert Koster 

Vico

Find yours
under the radar

What moves us?What moves us?

For 50 years, we have been 
combining craftsmanship with 
creativity and imagination. 
This is how we create comfort, 
a pleasant place to connect 
with yourself, each other and 
the world around you.

Arian Brekveld, Christophe Marchand, 
Dick Spierenburg, Formstelle, Geert Koster, 
Gert Batenburg, Gerard van den Berg, 
Gijs Papavoine, Johan van Hengel, Lambie & 
Van Hengel, Max Lipsey, Niels Bendtsen, 
Oliver Schick, Simon Pengelly, Studio BOOT, 
Studio Job.

DesignersDesigners ConfiguratorConfiguratorMade in DongenMade in Dongen

Footer placeholderFooter placeholder

comfort to connect

EnEn DeDe

Discover allOn the shelf
Catalogues and brochures

Dick Spierenburg

Born in 1953 Utrecht (Netherlands). Dick 
Spierenburg designs furniture, interiors and houses. 
He studied architecture in Delft and architectonical 
design at the Royal Academy in The Hague. His 
designs can be identified as pure shapes combined 
with contrasts, relations and details.

Born in 1953 Utrecht (Netherlands). Dick 
Spierenburg designs furniture, interiors and houses. 
He studied architecture in Delft and architectonical 
design at the Royal Academy in The Hague. His 
designs can be identified as pure shapes combined 
with contrasts, relations and details.

Designer

Domino
Domino.18
Domino
Domino.18 Top

Specsheet PDF
CAD
DWG
3Ds
IGS

Specsheet PDF
CAD
DWG
3Ds
IGS

With its contemporary design, the Fabian 
Cup is a beautiful addition to your 
interior. Its modest size ensures that there 
is always a place for it. The pouf has a 
comfortable seat height of 42 cm and a 
seat depth of 45 cm, making it easy to sit 
down on. A nice detail: lift the top, and 
you’ ll find 16 liters of storage space for 
everything you want to keep out of sight 
but still within reach. Once you’ ve tried 
the Fabian Cup as a footrest, for instance 
with the Fabian armchair, you’ ll never 
want to part with it.

With its contemporary design, the Fabian 
Cup is a beautiful addition to your 
interior. Its modest size ensures that there 
is always a place for it. The pouf has a 
comfortable seat height of 42 cm and a 
seat depth of 45 cm, making it easy to sit 
down on. A nice detail: lift the top, and 
you’ ll find 16 liters of storage space for 
everything you want to keep out of sight 
but still within reach. Once you’ ve tried 
the Fabian Cup as a footrest, for instance 
with the Fabian armchair, you’ ll never 
want to part with it.

Materials
Fabric
Leather
Wood (tables)

Materials
Fabric
Leather
Wood (tables)

ResourcesResources

Axel XL amaro 01
Table oak 
Table Lamp De Ascente by Luceplan

GalleryGallery

Console tables

In the large version of the table, a standing 
lamp by Luceplan De Ascente or Curve 
through table lamp by Zero can be included.

In the large version of the table, a standing 
lamp by Luceplan De Ascente or Curve 
through table lamp by Zero can be included.

ConfiguratorConfigurator

Design you own Axel XL

Fabian CupFabian Cup

Store finderStore finderContactsContactsYou—We—MontisYou—We—Montis ProductsProducts EnEn DeDe
comfort to connect
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ART DIRECTION, PHOTO, VIDEO, ADV, POS MATERIALS
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missonihome.com

missonihome.commissonihome.com

MISSONIHOME 
ART DIRECTION, PHOTO, VIDEO, ADV, POS MATERIALS
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ART DIRECTION, PHOTOSHOOTING, ADV CAMPAIGN, CATALOGUE, POS MATERIALS
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BRAND IDENTITY / PERSONALITÀ

1.

“La conoscenza come valore, 
per riconoscere la qualità del progetto nel tempo”

Giuseppe Rossi
Founder

“Knowledge is the value 
that allows us to recognise the quality  
of a project over time”

Monogrammi

Il logo di Rossi di Albizzate è 
alla base del nuovo corso del 
Brand, che in occasione del suo 
centenario si rinnova e si adatta 
alle nuove esigenze del mercato. 

Nel logo trova ora spazio l’anno 
di fondazione, a sottolineare la 
centralità dell’heritage del Brand.
 
La parte tipografica è stata 
rivista, ripristinando l’unicità dei 
caratteri anni 60/70, con una forte 
connotazione/riconoscibilità delle 
lettere R, S ed E.

L’evoluzione del marchio

19801950 2023

2024

1930

Rossi di Albizzate Brand Book p. 15

SISTEMA LOGHI
Architettura

Publication

Acquisition

LUXUR IT
Exclusive licensee

19
76

19
90

19
75

20
05

20
22

20
10

Family upholstery 
business.

19
23

Giuseppe 
and Felice 
Rossi

Cavaria

The Giuseppe Rossi 
company was born

19
35

Giuseppe
Rossi  

Electa
Monograph

Creation Italia

Vitelli / Ammannati

19
55

Collaborations 
with architects 

Roma
via Condotti

Milano 
Lgo. Augusto

13 shop 
windows

The new 
generation

Albizzate

19
69

Patent for  
cold foaming

ROFOAM

New 
Showroom

New 
Showroom

Luigi Rossi &
Piero Rossi

Company 
museum

19
39

Co-founders

19
61

1st Milan 
Furniture Fair

Milestones

Transformable furniture
Multifunctional furniture
Patent initiation

HERITAGE
Personalità



p. 31ROSSI DI ALBIZZATE
COMMUNICATION STRATEGY - REBRANDING, ART DIRECTION, CONTENT DEVELOPMENT, WEBSITE, CATALOGUES, SOCIAL MEDIA, POS MATERIALS



p. 32ROSSI DI ALBIZZATE
COMMUNICATION STRATEGY - REBRANDING, ART DIRECTION, CONTENT DEVELOPMENT, WEBSITE, CATALOGUES, SOCIAL MEDIA, POS MATERIALS



p. 33ROSSI DI ALBIZZATE
COMMUNICATION STRATEGY - REBRANDING, ART DIRECTION, CONTENT DEVELOPMENT, WEBSITE, CATALOGUES, SOCIAL MEDIA, POS MATERIALS



p. 34LORO PIANA
RETAIL COMMUNICATION

VISUAL BOOK
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Creare Valore   Evolvere   Armonizzare

Storytelling
Un messaggio 
da condividere

p. 13CPC Inox Creative Proposal MMG 2020

EvolvereCreare Valore

Storytelling
Un messaggio 
da condividere

p. 12CPC Inox Creative Proposal MMG 2020

COMMUNICATION PLAN
2020/2021

CREATIVE PROPOSAL

Premessa
Cosa si vuole comunicare

HDM Holding

IL CORE BUSINESS DI HDM IL DNA GREEN DI HDM

Pillars Aziendali “Green” Pillars Aziendali

PUNTUALITÀ, RAPIDITÀ, QUALITÀ TERRITORIO, PERSONE, QUALITÀ

A.A. Vito Cardinali

p. 6CPC Inox Creative Proposal MMG 2020

Creare Valore

Storytelling
Un messaggio 
da condividere

p. 11CPC Inox Creative Proposal MMG 2020

Sviluppo
Claim Proposal

alt:

“ LA NOSTRA VERA FORZA PARTE DA DENTRO ”

“ DALLE PERSONE PER LE PERSONE ”

“ VALORI D’ACCIAIO “

Claim

p. 16CPC Inox Creative Proposal MMG 2020

CPC INOX
COMMUNICATION STRATEGY - REBRANDING, MANIFESTO, ART DIRECTION, CONTENT DEVELOPMENT, WEBSITE, CATALOGUES, HOUSE ORGAN,
SOCIAL MEDIA, EVENTS, ETC.



p. 36CPC INOX
COMMUNICATION STRATEGY - REBRANDING, MANIFESTO, ART DIRECTION, CONTENT DEVELOPMENT, WEBSITE, CATALOGUES, HOUSE ORGAN,
SOCIAL MEDIA, EVENTS, ETC.

Prodotti di comunicazione interna 

NON un libro aziendale, ma una brochure o 
rivista periodica come strumento utile  

a migliorare l’immagine, la brand 
reputation e l’identità del brand.

Può essere interno con l’obiettivo di 
accrescere l’identità aziendale o esterno 
rivolto ai clienti (e ai potenziali clienti) per 
informarli sui prodotti e servizi dell’azienda 

e sulle ultime novità.

Valori d’Acciao

azienda / vita/ coltivare / filosofia / costruire

Il miglior House-Organ 
d’Italia

oct  nov 2021

3.

BRAND EQUITY

Come procederemo
p. 30CPC Inox Creative Proposal MMG 2020

Possiamo Un sistema che si espande

I nuovi siti dedicati verranno 
integrati nell’ecosistema 
digitale, arricchendolo di 
contenuti e generando 

maggior traffico su tutte le 
piattaforme.

CAMPAGNA [r] YOU

Come procederemo

4.Sviluppo
La Campagna

p. 39CPC Inox Creative Proposal MMG 2020

Brand Book
CPC

PayOff / Tagline
che comunichi in 
modo incisivo.

1.

DEFINENDO HDM

raccontandola grazie a:
CPC Brand Book e Company Profile, 

Documento Non Finanziario HDM,  
Magazine HDM, Podcast, Webcast.

che illustrino e affermino:  
valori, fini e personalità 

di questa “anima con due cuori” 
HDM = CPC + VC 

La promessa e i pillar di CPC 
(PUNTUALITÀ, RAPIDITÀ, QUALITÀ)

BRAND BOOK CPC

DOCUMENTO NON FINANZIARIO

TAGLINE/PAYOFF

Come procederemo

Sviluppo
Metodo, soluzioni, applicazioni

p. 18 MMG 2020CPC Inox Creative Proposal

Sviluppo
Metodo, soluzioni, applicazioni

IDENTITÀ VISIVA

Esercizio di restyling  
e gerarchia dei loghi

Questo trattamento di restyling dei loghi*, 
e della loro gerarchia, è utile a visualizzare 
come potrebbero essere veicolate le realtà

della Holding.

*L’esercizio di stile non rappresenta, in questo momento, 
una proposta progettuale.

2.

CREANDO CONNESSIONI

Come procederemo
p. 22 MMG 2020CPC Inox Creative Proposal

16-17INNOVARE E TRAMANDARE

Materia Prima

Steel Ready

Tube Soluuons

Materia Prima

CPC CPC Inox ha disponibilità a magazzino 
di materia prima in diverse qualità di 
acciaio inossidabile (austeniuci, 
austeniuci stabilizzau al utanio e 
molibdeno, ferriuci, refraaari, duplex e 
leghe al nichel), assoruta per spessore, 
larghezza e finiture.

Steel Ready

IIl lavoro di CPC Inox si fonda sulla 
filosofia STEEL READY! Produciamo 
un’ampia gamma di nastri, barre, lamiere 
e tubi in acciaio inossidabile, con 
disponibilità anche in pronta consegna. 
Dalla consulenza iniziale al taglio a 
misura, tuao il lavoro e la tecnologia di 
CPC CPC Inox sono dedicau ad offrire ai 
nostri clienu la migliore soluzione in 
risposta alle loro parucolari esigenze.

Tube Soluuons

TTube Soluuons è la divisione CPC Inox 
specializzata nella produzione di tubi in 
acciaio inox saldau al laser. Grazie a 
processi di lavorazione e controllo 
all’avanguardia, i tubi di CPC Inox 
assicurano alussima qualità per le 
applicazioni più esigenu dal punto di 
vista vista tecnico e del servizio.

Il viugno

Il viugno della nostra azienda agricola è originario 
della Gironda, da quelle magiche terre che tuaora 
danno vita ai migliori merlot di sempre. La prima 
menzione, sia pur approssimauva, è del 1783 in 
una stampa di Libourne en Gironde:Prodoo

Company Profile

Brand Book

LinkedIn
IDENTITÀ VISIVA

- ie. applicazioni -

Applicazione di una gerarchia tra i loghi 
della Holding con esempi di identità visiva 

applicata, come Brand Book, Company 
Profile e Pagina LinkedIn.

Sviluppo
Metodo, soluzioni, applicazioni 2.

Come procederemo

CREANDO CONNESSIONI

p. 23 MMG 2020CPC Inox Creative Proposal

MANIFESTO

MERCATO E LAVORO 

>  Crediamo che sia meglio avere fiducia in un risultato 
ambizioso e di difficile realizzazione che tagliare un 
modesto e sicuro traguardo.

>  Sosteniamo e crediamo in un mercato che rappre-
senti la convinzione delle persone della validità di un 
prodotto o di un servizio.

>  Agiamo consapevoli che qualsiasi attività svolta con 
passione e contribuisca alla costruzione dell’armonia 
globale.

Sviluppo
Il Manifesto

p. 49 MMG 2020CPC Inox Creative Proposal



p. 37KITCHENAID
BRAND MANIFESTO

25|  Chapter X

PHOTOgrAPHIC
direction
Simple, natural, always moving, never

posed for. Soft, natural, warm glow of

light. Always reflect the concepts of

Making and Sharing. Always a human 

presence, but this is not necessarily 

achieved by showing a person. Focus 

equally on the human touch, products 

and ingredients. Shot separately to be 

combined together in almost infinite 

variations.

As timeless and elegant  

as the brand itself.

HOW?
KitchenAid can make something 

special by providing consumers with 

the cooking methods, the new ideas,  

the equipment to create. By tapping into  

the latest foodtrends, rediscovering forgotten 

ingredients and recipes – Heston Blumenthal’s 

new Dinner restaurant in the Mandarin 

OrientalHotel, London is a terrific example of 

this – and finding the rare and locally-sourced.

22|  Chapter X

Passionate Gourmet

5|  Chapter X

BrAND POSITIONINg

«I believe that the passion for cooking for family and friends is a wonderful way to connect.

Cooking for me means different things: doing something manual, where you have to concentrate, learning about other cultures, 

challenging my skills doing more and more complex stuff. Cooking is also about buying the right ingredients, selecting the best shops 

and best quality items for each recipe.»

Brand Promise Kitchens for cooks.

Core Pillars

Full Kitchen
Resources Designed for Cooks

Professional
Performances Timeless Design

W H O ?

W H y ?

W H E r E ?

W H E N ?

W H A T ?

H O W ?

Our
ingredients

KitchenAid can help create new 

opportunities and experiences for  

the Passionate Gourmet. Share their

 expertise and ignite their passion.  

Take them to new places, introduce  

them to new people. 

And help them make something special.

16|  Chapter X

WHAT?
What makes something special? 

Authentic ingredients with a 

personal story. 

Quality, passion, execution  

and technique. 

And sharing the experience.

21|  Chapter X

Photography and text complement each other. 

Neither fight for space. But rather, the text brings 

disparate elements together. 

Both copy and visuals are realistic, confident and 

natural. Understated and elegant. Both work 

together to make you feel you want to go there, 

try that, experience the moment for yourself.

BrINgINg IT ALL
together

Soft, natural, warm glow 

of light. Always a human 

presence. Focus equally 

on the people and the 

ingredients.

AMBIENT
pictures

LIfESTyLE 
storyteller

26|  Chapter X



p. 38KITCHENAID
EUROPEAN MARKETS MDA PRODUCT RANGE CATALOGUES
ART DIRECTION, VIDEO AND PHOTOSHOOTING



p. 39KITCHENAID
TV SPOT - SKY
ART DIRECTION, PRODUCTION, VIDEO SHOOTING



p. 40KITCHENAID
EUROPEAN MARKETS SDA PRODUCT RANGE CATALOGUES
ART DIRECTION, VIDEO AND PHOTOSHOOTING



p. 41KITCHENAID
ADV CAMPAIGN
ART DIRECTION, PHOTO AND VIDEO SHOOTING

IL MARCHIO DI ROBOT DA CUCINA 
PIÙ VENDUTO AL MONDO.

 

www.kitchenaid.it

Un design inconfondibile e prestazioni di altissimo livello 
er un robot da cucina amato ed apprezzato persino dai 
grandi chef. Grazie a 18 accessori opzionali, rende
possibili tutte le più importanti azioni in cucina.

Scopri tutte le sue potenzialità ai mini-corsi KitchenAid. 

Info e date su  www.KitchenAid.it/MiniCorsi

WE DON’T DO ORDINARY

WE DON’T DO ORDINARY.

www.kitchenaid.eu

From ovens to hobs. From fridges to stand mixers.

The big appliances and the smaller ones. 

You bring the talent, the passion and the creativity.

And we’ll give you what you need to get closer to perfection.

Every time. 

Let’s make it delicious. Let’s make it to share. 

And let’s make it special together.



p. 42KITCHENAID
LIFESTYLE MAGAZINE
ART DIRECTION, PHOTO AND VIDEOSHOOTING, CONTENT AND DESIGN EVELOPMENT 



p. 43KITCHENAID
THE SIX INGREDIENTS OF DESIGN - VIDEO ANIMATION
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BRAND BOOK - ARCHITECTURE

Only if you know the rules perfectly can you successfully break them. 
This is the secret of Alonpi, the result of top-quality production that captures attention with  
technical and artistic inventions capable of surprising even the most sophisticated connoisseur.

Research

Quality Creativity

Craftsmanship

ExperienceSustainability

VALUES

personality

6BRAND BOOK

Alonpi products are conceived, designed and manufactured 
to last over time. 
The commitment to sustainability and social responsibility 
is evidenced by the use of various tools, from publishing 
of a Sustainability Report to obtaining important 
certifications including ISO, GOTS, RWS, OEKO-TEX and SFA.

Sustainability

personality

7BRAND BOOKBRAND BOOK

Logo must be used with or without the payoff only  
in the following color variants.
Positive: either Bark Brown (Corporate Color) or black;
Negative: either Cashmere White or Pure White.

Logo can be placed onto images only if there is a neutral background.

USE OF THE BRANDarchitecture

11BRAND BOOK

Avenir

Times

Times

Avenir

Avenir

Times

Times

Avenir

Light 
AaBbCcDdEeFfGgHhIiJjKkLlMm 
NnOoPpQqRrSsTtUuVvWwXxYy 
Zz  123456789#+-%&@=/>([{?!.,

Regular 
AaBbCcDdEeFfGgHhIiJjKkLlMm 
NnOoPpQqRrSsTtUuVvWwXxYy 
Zz  123456789#+-%&@=/>([{?!.,

Medium 
AaBbCcDdEeFfGgHhIiJjKkLlMm 
NnOoPpQqRrSsTtUuVvWwXxYy 
Zz  123456789#+-%&@=/>([{?!.,

Bold 
AaBbCcDdEeFfGgHhIiJjKkLlMm 
NnOoPpQqRrSsTtUuVvWwXxYy 
Zz  123456789#+-%&@=/>([{?!.,

Book 
AaBbCcDdEeFfGgHhIiJjKkLlMm 
NnOoPpQqRrSsTtUuVvWwXxYy 
Zz  123456789#+-%&@=/>([{?!.,

Italic 
AaBbCcDdEeFfGgHhIiJjKkLlMm 
NnOoPpQqRrSsTtUuVvWwXxYy Zz  
123456789#+-%&@=/>([{?!.,

Black 
AaBbCcDdEeFfGgHhIiJjKkL-
lMm NnOoPpQqRrSsTtUuV-
vWwXxYy Zz  123456789#+-
%&@=/>([{?!.,

Bold Italic 
AaBbCcDdEeFfGgHhIiJjKkLlMm 
NnOoPpQqRrSsTtUuVvWwXxYy Zz  
123456789#+-%&@=/>([{?!.,

architecture TYPOGRAPHY

Usage  
for titles, 
quotes, and 
highlights.

Usage for 
body copy.

12BRAND BOOK

C: 51  
M: 59  
Y: 69  
K: 66

PANTONE 7533C

Bark  
Brown

Corporate Color

Cashmere  
White

Clay  
Grey

Pure  
White

R: 71  
G: 55  
B: 40

C: 3  
M: 4  
Y: 4  
K: 4

R: 242  
G: 238  
B: 238

#F2EEEE

C: 0  
M: 0  
Y: 0  
K: 0

R: 255  
G: 255  
B: 255

#FFFFFF#32443A

C: 10  
M: 12  
Y: 14  
K: 13

R: 211  
G: 204  
B: 199

#D3CCC7 #473728

COLOR PALETTE

Forest 
Green

Arenaria 
Orange

#B14928

C: 22  
M: 78  
Y: 88  
K: 15

C: 71  
M: 44  
Y: 62  
K: 60

R: 177  
G: 73  
B: 40

R: 50  
G: 68  
B: 58

13BRAND BOOK

2 3

The art
of Cashmere

Style code:  
11314CHICAGO 270X290BA
Composition: 
100% CASHMERE

A niche, artisanal Italian brand, Alonpi  
combines the latest trends in Cashmere 
technology with centuries-old Biella  
craftsmanship. Alonpi personifies  
made-in-Italy artistry, offering unique  
and luxurious Lifestyle Cashmere pieces  
that highlight the sumptuous softness  
and quiet elegance of the modern designs.

A curated selection of Cashmere throws  
and pillows, meticulously researched and 
brilliantly crafted, are matched with an 
uncompromising level of luxury -the perfect 
combination of innovation and centuries-old 
Biella workmanship.

Alonpi, part of Achille Pinto SpA Group 
located in Como, is at the forefront  
of Cashmere research and development, 
producing soft accessories for top-tier  
luxury brands.  

We combine the centuries-old expertise  
of the best craftsmen in all of Italy to create 
a unique and special offering.

BEIGE
0001

ECRU
0002

GREY
0004

LIGHT GREY
0006

100% CASHMERE BLANKET WITH STITCHED EDGE

Extremely soft, comfortable to the touch and with a delicate 
texture, it is one of the most iconic styles in the Alonpi  
collection. Elegant and versatile, it fits into any style  
of bedroom decor.

Arenaria Orange  
as background  
with neutral tones

TYPOGRAPHY AND PALETTE USE

19BRAND BOOK



p. 45ALONPI 
BRAND BOOK - VISUAL IDENTITY

KEY VISUAL REFERENCEvisual identity

Highlighting Alonpi's contemporary, 
exclusive, and eclectic character.

Setups and props complement  
the product without overwhelming it:
•   Spaces should be essential, with few 
   but iconic elements included. 
•    The shots should be wide, in order  
    to give the products room to breathe.
•    The color palette should be neutral, 
    avoiding contrasting accents.
•    The locations should evoke refined 
    atmospheres without being excessive 
    colors, finishes, materials, and lighting 
    come together to create a sophisticated 
    ambience of elegance and personality.

Lifestyle - Set Design
IMAGES

22BRAND BOOK 22

visual identity

The shot must highlight style, quality  
of materials, finishes, and craftsmanship:
•   Highlight the material qualities of the 
   product.
•   Emphasize the details that express care 
   and sophistication.

Focus on materials - Close up
IMAGES

24BRAND BOOK 24

The images must complement  
the communication of the Alonpi lifestyle, 
underlining its most evocative aspects:
•   Macro: details that evoke comfort, 
   intimacy, and express beauty  
   and sophistication, favoring natural 
   materials with desaturated colors  
   and tactile sensations. 
•   Still life: well-presented and illuminated 
   raw materials, intact, clean, and 
   organized with a strong graphic style.

Mood
IMAGES

visual identity

25BRAND BOOK 25

Reportage images should tell  
the story of the company in a realistic 
and authentic way:
•   Photographs of artisans while  
   working should focus on their 
   hand movements, their attention 
   to details, and their knowledge  
   of the technologies.
•   Raw materials: prioritize close-up 
   and macro shots. 

Inside Alonpi
IMAGES

visual identity

26BRAND BOOK 26

Lifestyle 
product images staged or worn

Focus on materials 
close-ups

Mood 
inspirational images

Inside Alonpi 
production images

Eventi  
images from fairs, presentations, exhibitions, etc. 

Timeless 
black and white images

Visual identity of the images must  
intuitively convey and communicate
the brand values and style,  
highlighting the artisanality, quality, 
and its distinctive aspects.

Key Visual  
Reference

visual identity

21BRAND BOOKBRAND BOOK

visual identity

Focus must always be on the product:
•   The model should be portrayed in 
   natural poses to communicate warmth 
   and encourage identification towards 
   Alonpi products.
•   The model should not wear accessories, 
   such as jewelry or watches, and should 
   not have nail polish. Makeup should  
   be natural. 
•   Lighting and compositions should 
   represent intimate and spontaneous 
   contexts and actions.

Lifestyle - Worn
IMAGES

23BRAND BOOK 23



p. 46

2024 Collection

|8 | 92024 Collection
|8 | 92024 Collection

2120 2024 Collection ||332024 Collection |32 |

visual identity LOOKBOOK

36BRAND BOOK

34BRAND BOOK

FACEBOOK LINKEDIN

INSTAGRAM

SOCIAL IMAGEvisual identity

35BRAND BOOK

visual identity

33BRAND BOOK

ALONPI 
ART DIRECTION, PHOTO, WEBSITE, CATALOGUES, SOCIAL MEDIA, POS MATERIALS



p. 47GESSI
MY GESSI APPLICATION AND INTRANET

Username

Password

Username

Password

Recupera Password Ricordami

Registrati >

Gessi, 
my wonders of water

Log In

Privacy Note Legali
Copyright © GESSI SPA - p.iva e c.f.: 02235360027 - rea : VC-184137 - cap.soc. : € 10.000.000 i.v. - All rights reserved



p. 48ELICA
LOGO REDESIGN AND BRAND IDENTITY



p. 49BITICINO
THE BTICINO SHAPING EXPERIENCE

FROM 
CONCEPT
TO DESIGN 

Shaping the BTicino product experience

INSPIRATION
AND FORM 

Setting trends with an expressive language

16 CONFIDENTIAL  FOR INTERNAL USE ONLY

Our products harmoniously blend into
their surroundings.

SEAMLESS 
INTEGRATION

|

The colours and finishes of every item are strongly influenced 
by the ambience in which they are used: each product is 
designed to complement its surroundings rather than be a 
one-off statement piece. BTicino primarily favours natural 
tones as they lend an air of sophistication and elegance.

RESIDENTIAL

PUBLIC

COMMERCIAL

C H O O S I N G  T H E  R I G H T  F I N I S H

41CONFIDENTIAL  FOR INTERNAL USE ONLY

|

We build long-lasting platforms that are designed to
stand the test of time in terms of form and functionality.

TIMELESSNESS
AND CONSISTENCY 

We are constantly developing and updating finishes, functions 
and digital technologies to keep pace with the latest trends in 
interior design and professional settings. This also includes 
creating highly original standalone products in unique designs 
to cleverly complement our existing ranges.

Functional 
updates

Colour and 
finish updates

Digital
updates

I N S P I R AT I O N  A N D  F O R M

26 CONFIDENTIAL  FOR INTERNAL USE ONLY

CASE STUDY 
Living Now

The power of a project depends 
on maintaining consistency 
between all integral elements.

Breaking with traditional patterns, 
attention to detail, and the quest 
to deliver essence and personality 
are the essential ingredients in all 
graphic elements. 

The end result is the sum of 
many steps which have been 
carefully coordinated and 
developed by adapting and 
improving them according to 
contingent requirements as 
and when necessary.

PHOTOS 
& VIDEOS

SAMPLES

EVENTS
& DISPLAYS

WEBSITE & SOCIAL

ADV & MARKETING
MATERIALS

PACKAGING

VISUAL
IDENTITY

PHYSICAL
PRODUCT

| A  3 6 0 °  E X P E R I E N C E

66 CONFIDENTIAL  FOR INTERNAL USE ONLY



p. 50BITICINO
RESPONSIBLE PACKAGING
PACKAGING DESIGN



p. 51BITICINO
LIVING NOW
LOGO DESIGN, GRAPHIC SYSTEM, PACKAGING, SHOOTING AND ADV



p. 52BITICINO
LIVING NOW ADVANCE
LOGO DESIGN, GRAPHIC SYSTEM, PACKAGING, SHOOTING AND ADV



p. 53

Somebody ringing from Entrance

BITICINO
CLASSE 300 EOS
LOGO, USER INTERFACE, ICONS DESIGN



p. 54LEGRAND - BITICINO
DOMOTICA APPLICATION: USER INTERFACE DESIGN 
ICON DESIGN + DIGITAL BRAND GUIDELINES BOOK



p. 55LEGRAND - BITICINO
DOMOTICA APPLICATION: USER INTERFACE DESIGN 
ICON DESIGN + DIGITAL BRAND GUIDELINES BOOK



p. 56MUSEO MAGA
WEBSITE



p. 57MUSEO MAGA
EVENTS AND EXHIBITIONS COMMUNICATION

MARTEDÌ – VENERDÌ
9.30 – 12.30 |  14.30 – 18.30
SABATO E DOMENICA
11.00 – 19.00

MUSEO MA*GA
VIA EGIDIO DE MAGRI 1
21013 GALL ARATE (VA)
WWW.MUSEOMAGA.IT

Museo associato Con il sostegno di

Museo riconosciutoSoci cofondatoriSoci fondatori

Sostenitore istituzionaleCon il Patrocinio di



p. 58

MUSEO MAGA
SOCIAL MEDIA STRATEGY DESIGN AND MANAGEMENT



p. 59IL LOFT 
ART DIRECTION, PHOTO AND VIDEO AND VIDEO AND VIDEO, ADV, CATALOGUES, WEB SITE, POS MATERIALS



p. 603M INFINITE INNOVATION
TRIENNALE DI MILANO
EXHIBITION INTERACTIVE COMMUNICATION, PHOTO, VIDEO AND GRAPHIC DESIGN



p. 613M INFINITE INNOVATION
TRIENNALE DI MILANO
EXHIBITION MANAGEMENT AND COMMUNICATION



p. 623M AUTOMOTIVE
FIAT CRYSLER AUTOMOBILES EVENT IN TORINO
CONCEPT, BOOTH DESIGN AND COMMUNICATION TOOLS



p. 63BORETTI
BRAND BOOK
CONCEPT AND DEVELOPEMENT

W O R D M A R K  L O G O  +  T A G L I N E

BORETTI  Passione in Cucina

Tagline may be used as a standing-alone 
element, as a lock-up with Wordmark logo.

It is essential on advertising pages, 
representing brand on events’ materials
or when Wordmark Logo appears among 
other brands.

Font, proportions and lock-up visual guidelines 
should not be altered or rearranged in any 
matter.

Font color has to match main Wordmark logo 
color (black). 

vertical

horizontal

x
xPassione in Cucina

x Passione in Cucina

Logo Guidance

|   13|   12

All pictures are to be considered as suggestions/placeholders.

Fuori
Collezione

Passione in Cucina

Marketing Materials P R O D U C T  C A T A L O G U E S  &  B R O C H U R E S

Aliquam in dignissim sapien.

A PENCHANT 
FOR ARTISAN
AND UNIQUE 

BRANDS 

Lorem ipsum dolor sit amet, consectetur.

Aliquam in dignissim sapien.

DISCOVERIES
BEYOND 

EXPECTATIONS

Aliquam in dignissim sapien.

STYLE 
AS THE MASTER 

INGREDIENT

Passione
in Cucina

Onze kleurrijke Collezione Inizio is ontworpen met een 
knipoog naar het verleden en heeft een authentiek barbecue 

karakter waarin zowel houtskool- als gasbarbecues zijn 
ondergebracht.

Met de passie, hartstocht en liefde voor grillen verandert u 
met Boretti een alledaagse  zomeravond in een handomdraai 

in een prachtige buona sera. En uw tuin,  
in een giardino.
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Fuori
Collezione

Collezione

Italian passion for outdoor kitchens.

COVER BORETTI PILLARS
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P R  P H O T O  D I R E C T I O NPhotography Guidance

Simple, natural, never posed for.

Soft, natural, warm glow of light. 
Slightly desaturated color treatments 
in order to convey a “buongusto” look.

Real scenarios and re-created sets are 
sophisticated but human and cozy.
The Italian signature is perceived through the 
presence of details (eg. a Moka left on the 
burner). 

Authentic lifestyle through a understated approach.

Materials and finishings does not communicate 
deliberate luxury, yet an understated and 
authentic lifestyle.

Essentialism in styling combined with 
“storytelling-details” and an accurate choice of 
finishings among materials convey “Passione 
in Cucina”.

LOREM IPSUM DOLOR 
SIT AMET, CONSECTETUR 
ADIPISCING ELIT. 
CURABITUR VENENATIS 
PORTTITOR TELLUS UT 
AUCTOR. PHASELLUS SIT 
AMET QUAM SIT AMET 
EROS VENENATIS 
FAUCIBUS NON.

OVENS

Discover more about our features on boretti.comOVENS   STEAM OVENS   MICROWAVES

MILKA
Design Manager
Paris, France

SINGLE, LIVES WITH HER DOG IN 
AN OLD STYLE AND REFINED 
LOFT IN MONTMARTRE. 
A TRUE PASSIONATE GOURMET, 
LOVES WANDERING THROUGH 
ART GALLERIES, GATHERING 
HER FRIENDS TOGETHER FOR 
DINNER AT WEEKENDS.

PASSIONATE GOURMETS STORY 01
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P R O D U C T  P H O T O  D I R E C T I O N S

Sophisticated, bold, attractive.

Products’ close-ups aim to highlight 
features, shapes and finishings with clean 
compositions. Naturale use of light 
and blurred white/black backgrounds 
are suggested.

Close-up and key-features pictures inviting to touch and experience products. 

Product’s ambience pictures are intended to 
convey the sense of “object of desire”.

Lights and shadows combine with black and 
gray background in order to highlight details, 
such as chromed parts, and other details 
standing out of the picture.

Photography Guidance
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T A G L I N E

Conveying an international Italian Lifestyle 
through brand pillars:

 

BRAND
PILLARS

Experiencing and suggesting Brand Pillars.

ICONIC DESIGN

ITALIAN ORIGINS

QUALITY

INTERNATIONAL ITALIAN LIFESTYLE 

Logo Guidance

Passione in Cucina

|   11



p. 64BORETTI
BILLBOARD CAMPAIGN
CONCEPT AND PHOTO AND VIDEO SHOOTING



p. 65WHIRLPOOL EUROPE 
EUROCUCINA MAGAZINE - KITCHENAID, WHIRLPOOL, HOT POINT, INDESIT



p. 66WHIRLPOOL - IN.KITCHEN
DESIGN LANDSCAPES FOR A NEW BUILT-IN EXPERIENCE
ART DIRECTION, CATALOGUE, WEBSITE, PRESENTATION EVENTS COMMUNICATION AT THE SALONE DEL MOBILE (MILAN)



p. 67BOSSI CASA - MARTHA O'NEAL
ART DIRECTION, COMMUNICATION STRATEGY

CATALOGUE



p. 68BOSSI CASA - MARTHA O'NEAL
ART DIRECTION, COMMUNICATION STRATEGY
WEB SITE DESIGN AND DEVELOPEMENT



p. 69BOSSI CASA - MARTHA O'NEAL
SOCIAL MEDIA STRATEGY, DESIGN AND MANAGEMENT - CONTENT DEVELOPEMENT



p. 70VFP
VERY FAST PEOPLE
WEB SITE + APP COPERNICO UI DESIGN AND DEVELOPMENT

Scopri

Abbiamo un
regalo per te.
clicca per scoprirlo

SEI UN NOSTRO
CLIENTE?

Scopri

Scarica la 
nostra 
brochure.

Team Servizi Blog“Hygge” ContattiVeryGreenPeople Area Clienti

La gestione del condominio diventa smart.

Con Copernico tieni tutto sotto controllo, anche quando sei fuori dal 
tuo studio. Assegna incarichi ai fornitori e fornisci feedback ai 
tuoi condòmini in tempo reale, con la prima piattaforma cloud 
in grado di gestire e tracciare i servizi erogati al condominio.  

    Segnalazioni
    Interventi
    Preventivi
    Verbali
    Cantieri
    Sinistri
    Pratiche legali
    Manutenzioni ordinarie
    Interventi programmati
    Registro anagrafe e sicurezza (RAS)
    Registro anagrafe condominiale (RAC)
    DURC fornitori
    Visure catastali
    Call center emergenza guasti

La prima piattaforma web per amministratori di condominio 
capace di gestire in modo facile e intuitivo le interazioni tra 
studio, fornitore e condòmini.

Il tuo lavoro diventa più semplice.

Con Copernico ti affidi a un unico archivio per tutti i tuoi stabili, 
aggiorni ogni pratica da remoto e coordini le attività di fornitori 
e dipendenti.

Più tempo per te e tuoi collaboratori.

Copernico utilizza il web e una comoda applicazione per con 
sentire l’interazione in tempo reale tra Amministratore, studio, 
fornitori e condòmini. 
Puoi utilizzare Copernico sia da desktop sia tramite app. 

Piattaforma Web e App dedicata

Iniziare ad usare Copernico non potrebbe essere più 
semplice: per trasferire tutte le anagrafiche dal tuo 
gestionale a Copernico basta un semplice click.

Per le tue anagrafiche basta un click

Copernico supporta il tuo studio e i tuoi fornitori con un 
completo servizio di assistenza: le tue richieste saranno evase 
entro un massimo di due ore.

Assistenza immediata nel tuo profilo

Amministratore

Avvocato

Condominio Marconi 
Sostituzione citofoni Scala A

FornitoreApp Fornitore

Fornitore:
Elettrica Giannini

Amministratore:
Carlo Giannini
+39 0123 123456

c.giannini@gmail.com

Condòmino

App Avvocato

App Condomino
Piattaforma Web

App Amministratore

Visita il sito

Scopri Copernico

Visita il sito Brochure

Scopri in che modo Coeprnico CRM 
rivoluziona il tuo modo di lavorare.

Sentirsi bene, è questo l Hygge?

 Ut wisi enim ad minim veniam, quis nostrud 
exerci tation ullamcorper suscipit lobortis 
nisl ut aliquip ex ea commodo consequat. 
Duis autem vel eum iriure dolor in hendrerit.

Piacere di conoscerti

VeryFastPeople non è solo una società di 
consulenza specializzata nella fornitura di 
servizi per amministratori di condominio. E’ 
un contenitore di soluzioni, idee e progetti 
innovativi. Tutto il nostro lavoro si sviluppa 
nell’ottica di un solo obiettivo: rendere il 
lavoro dell’amministratore più semplice.

EnergyUP

Lorem ipsum dolor sit amet, consectetuer 
adipiscing elit, sed diam nonummy nibh 
euismod tincidunt ut laoreet dolore magna 
aliquam erat volutpat. Ut wisi enim ad 
minim veniam, quis nostrud exerci tation 
ullamcorper suscipit lobortis nisl ut aliquip 
ex ea commodo consequat. Duis autem vel 
eum iriure dolor in hendrerit in 

Giulia Isabella Micol 
Benedetta Chiara 
Teresa Laura Serena 
Linda Carolina Giada 
Marilena Eleonora 
Sandra Mirella Evina 
Chiara Nicoletta Sara 
Gianna Chiara Laura 
Francesca 

dentro VFP

Il nostro “Hygge”, il vostro lavoro

Hygge?

Abbiamo un
regalo per te.
clicca per scoprirlo

SEI UN NOSTRO
CLIENTE?

Be Green

VeryGreenPeople

VeryFastPeople si schiera con un cambiamento reale, per la progres-
siva eliminazione della plastica e la sua sostituzione con materiali 
alternativi, anche all’interno dell’ambiente domestico e condominia-
le. Anche tu puoi fare la differenza, seguendo il nostro progetto e 
portando il tuo contributo all’interno dei tuoi Condomini.

Scopri

Abbiamo un
regalo per te.
entra e scoprilo

SEI GIà UN 
NOSTRO CLIENTE?

Scaricala

Trovi tutto
nelLa nostra 
brochure

Team Servizi Blog“Higge” ContattiVeryGreenPeople Area Clienti

Riaprono le piscine condominiali: 
le regole da seguire

Così come stabilito dal Dpcm del 17 maggio 
2020, da 25 maggio è consentita l'attività sporti-
va di base e l'attività motoria in genere anche 
nelle piscine, pur nel rispetto delle norme di 
distanziamento sociale e senza [...]

Covid-19  Adempimenti amministratore: 
le precauzioni in condominio

Dopo aver esaminato nel precedente articolo le 
precauzioni di massima necessarie per lo Studio 
professionale dell'Amministratore, analizziamo 
oggi quelle da adottare per gli Enti Condominiali, 
all'interno dei quali, al di là delle direttive rispetto 
alla [...]

Cani in Condominio:
si possono usare le parti comuni?

16.06.202023.06.2020 10.06.2020

Gli animali domestici contribuiscono alla nostra 
gioia e al nostro benessere, soprattutto durante 
periodi di stress come quelli che stiamo vivendo. 
Ma come prendersene cura al meglio se viviamo 
in Condominio? Possiamo usare le parti [...]

Le ultime news dal nostro Blog

Invia

che sia un condominio o un capannone,
una polizza che vi mette in sicurezza

La sicurezza di avere alle spalle una compagnia europea, lorem 
ipsum dolor sit amet, consectetuer adipiscing elit, sed diam no-
nummy nibh euismod tincidunt ut laoreet dolore aliquam erat.

Per avere un parere, o sapere come poter integrare la polizza con il 
tuo inquadramento attuale, i nostri collaboratori potranno esserti 
molto utili, scrivici o richiedi di essere contattato quando preferirisci.

Accetto le condizioni di servizio*

Non ti sei ancora registrato?

Ci bastano poche informazioni per darti accesso al tuo profilo:

Scarica

Scarica il prospetto

Legale Rappresentante*

Campi obbligatori*

Michele Gasparoli

Ragione Sociale Studio*

VeryFastPeople Srl

Codice Fiscale*

Abbiamo scelto:

Partita Iva*

Email*

marcorossi@domain.com

Provincia*

CAP*

Telefono*

marcorossi@domain.com

Comune*

ConsulenteChe gestionale utilizzi?

Scegli dalla lista

Oppure ne discutiamo insieme

Contattaci

Professionisti, Polizze, Strumenti.

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam 
nonummy nibh euismod tincidunt ut laoreet dolore magna aliquam 
erat volutpat. Ut wisi enim ad minim veniam. 

Globale Fabbricati

Per un Condominio sempre al sicuro da 
imprevisti e spese inaspettate, affidati alla 
nostra polizza Globale Fabbricati. La solu-
zione che protegge l’edificio condominiale, 
ma anche gli inquilini, i proprietari e l’ammi-
nistratore dello stabile.

Piacere di conoscerti

VeryFastPeople non è solo una società di 
consulenza specializzata nella fornitura di 
servizi per amministratori di condominio. E’ 
un contenitore di soluzioni, idee e progetti 
innovativi. Tutto il nostro lavoro si sviluppa 
nell’ottica di un solo obiettivo: rendere il 
lavoro dell’amministratore più semplice.

Copernico CRM

Assegna incarichi ai fornitori e fornisci fee-
dback ai tuoi condòmini in tempo reale con 
la prima piattaforma cloud in grado di ge-
stire e tracciare i servizi erogati al condo-
minio.

POLIZZE STRUMENTI
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Globale Fabbricati 
e non ci sarà bisogno di rompere alcun vetro

Scopri

Abbiamo un
regalo per te.
entra e scoprilo

SEI GIà UN 
NOSTRO CLIENTE?

Scaricala

Trovi tutto
nelLa nostra 
brochure

molte società investono in contratti, 
veryfastpeople investe sulle persone.

Perchè i contratti sono transitori, mentre i rapporti sono duraturi, e i 
nostri si basano sul rispetto, sulla fiducia e sulla consapevolezza che il 
nostro lavoro deve essere svolto con passione e professionalità.

Organizzatrice di eventi, ma all'esigenza anche 
chauffeur o magazziniera, nutre una particolare 
passione per le spalline anni 80. 
La timing che non buca mai? L'aperitivo del venerdì 
sera! Se non la trovate cercatela all'openbar.

Eccoci

Commerciale Marketing AmministrazioneCostumer Care Fondatori

      Alessandra Castellani       Chiara Albertoli
Chiara Palamara      Cristina Bianchi      Daniela 
Basile       Francesca De Cillis       Giorgia De 
Stefanis      Michela Alberti       Silvia Bertoncello

lo dico io
Maggiore Qualita'
La pazienza

Peggior Difetto
Dicono sia permalosa

Non Puo' Rinunciare
Ai miei pochissimi e adorati amici

lo dicono gli altri
Maggiore Qualita'
Proattiva e brillante, se hai bisogno (quasi) 
sempre c'è

Peggior Difetto
Se avete in mente un pranzo veloce, ricordatevi 
di non invitarla.. è talmente lenta che il pranzo 
con lei in un attimo è merenda! 

Non Puo' Rinunciare
Dd aprire boccas

Team Servizi Blog“Higge” ContattiVeryGreenPeople Area Clienti

Una gestione più sicura e semplice del condominio.

Eccoci

Sentirsi bene, è questo l Higge?

 Ut wisi enim ad minim veniam, quis nostrud 
exerci tation ullamcorper suscipit lobortis 
nisl ut aliquip ex ea commodo consequat. 
Duis autem vel eum iriure dolor in hendrerit.

Piacere di conoscerti

VeryFastPeople non è solo una società di 
consulenza specializzata nella fornitura di 
servizi per amministratori di condominio. E’ 
un contenitore di soluzioni, idee e progetti 
innovativi. Tutto il nostro lavoro si sviluppa 
nell’ottica di un solo obiettivo: rendere il 
lavoro dell’amministratore più semplice.

EnergyUP

Lorem ipsum dolor sit amet, consectetuer 
adipiscing elit, sed diam nonummy nibh 
euismod tincidunt ut laoreet dolore magna 
aliquam erat volutpat. Ut wisi enim ad 
minim veniam, quis nostrud exerci tation 
ullamcorper suscipit lobortis nisl ut aliquip 
ex ea commodo consequat. Duis autem vel 
eum iriure dolor in hendrerit in 

Riaprono le piscine condominiali: 
le regole da seguire

Così come stabilito dal Dpcm del 17 maggio 
2020, da 25 maggio è consentita l'attività sporti-
va di base e l'attività motoria in genere anche 
nelle piscine, pur nel rispetto delle norme di 
distanziamento sociale e senza [...]

Covid-19  Adempimenti amministratore: 
le precauzioni in condominio

Dopo aver esaminato nel precedente articolo le 
precauzioni di massima necessarie per lo Studio 
professionale dell'Amministratore, analizziamo 
oggi quelle da adottare per gli Enti Condominiali, 
all'interno dei quali, al di là delle direttive rispetto 
alla [...]

Cani in Condominio:
si possono usare le parti comuni?

16.06.202023.06.2020 10.06.2020

Gli animali domestici contribuiscono alla nostra 
gioia e al nostro benessere, soprattutto durante 
periodi di stress come quelli che stiamo vivendo. 
Ma come prendersene cura al meglio se viviamo 
in Condominio? Possiamo usare le parti [...]

Le ultime news dal nostro Blog
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Benedetta Chiara 
Teresa Laura Serena 
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Marilena Eleonora 
Sandra Mirella Evina 
Chiara Nicoletta Sara 
Gianna Chiara Laura 
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dentro VFP

Il nostro “Higge”, il vostro lavoro

Higge?
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VERY FAST PEOPLE
WEB SITE + APP COPERNICO UI DESIGN AND DEVELOPMENT



p. 72VFP
VERY FAST PEOPLE
SOCIAL MEDIA STRATEGY DESIGN AND MANAGEMENT
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Soluzioni integrate 
per forniture condominiali

Un fornitore unico, 
un servizio unico,
disegnato sulle specifiche 
esigenze degli amministratori.

1 bolletta
1 click
0 problemi

SCOPRI

EnergyUp è il Partner 
ideale per la gestione 
delle forniture gas e 
luce condominiali. 
Un “energico” alleato 
capace di rendere 
la tua vita più semplice.

Semplifichiamo il tuo lavoro

Tariffe e fatturazione flessibli,
offerte mirate e nessun deposito cauzionale

Chat

SCOPRI

IL TUO LAVORO, NON IL TUO TEMPO

GUARDA IL VIDEO

SCOPRI

Assistenza personalizzata per gli studi 
di amministrazione condominiale.

INNOVAZIONE E ASSISTENZA TAILOR MADE

OPZIONE ENERGIA VERDE

Gas &
Power

Semplice,
digitale,
integrata.

SCOPRI

SOLUZIONI AL TUO SERVIZIO

Gestione, non complicazione. 
Tutta l’assistenza che serve al 
tuo lavoro, con la semplicità 
che hai sempre cercato.

Lorem ipsum dolor sit amet - consectetuer@adipiscing - sed diam349 8739161 / +39 331 793577 

Chi siamo Perchè Come

Un numero verde riservato e 
referenti dedicati per ogni 
pratica, senza attese, call center 
o risponditori automatici.

SCOPRI

Busta unica, recupero crediti 
interno, area web dedicata, 
integrazione digitale

SCOPRI PDF

ASSISTENZA  PERSONALIZZATA SEMPLICE, DIGITALE, INTEGRATA. SCARICA LA BROCHURE DIGITALE

©EnergyUp 2020

EnergyUp parla a chi sotto la 
camicia indossa la T-shirt di 
una Rock Band, a chi guarda 
oltre, a chi non pensa che fare 
l’amministratore 

Accedi Area RiservataOfferte EnergiaServizi Strumenti Sostenibilità

Soluzioni integrate 
per forniture condominiali

Un fornitore unico, 
un servizio unico,
disegnato sulle specifiche 
esigenze degli amministratori.

1 bolletta
1 click
0 problemi

SCOPRI

EnergyUp è il Partner 
ideale per la gestione 
delle forniture gas e 
luce condominiali. 
Un “energico” alleato 
capace di rendere 
la tua vita più semplice.

Semplifichiamo il tuo lavoro

Tariffe e fatturazione flessibli,
offerte mirate e nessun deposito cauzionale

Chat

SCOPRI

IL TUO LAVORO, NON IL TUO TEMPO

GUARDA IL VIDEO

SCOPRI

Assistenza personalizzata per gli studi 
di amministrazione condominiale.

INNOVAZIONE E ASSISTENZA TAILOR MADE

OPZIONE ENERGIA VERDE

Gas &
Power

Semplice,
digitale,
integrata.

SCOPRI

SOLUZIONI AL TUO SERVIZIO

Gestione, non complicazione. 
Tutta l’assistenza che serve al 
tuo lavoro, con la semplicità 
che hai sempre cercato.

Lorem ipsum dolor sit amet - consectetuer@adipiscing - sed diam349 8739161 / +39 331 793577 

Chi siamo Perchè Come

Un numero verde riservato e 
referenti dedicati per ogni 
pratica, senza attese, call center 
o risponditori automatici.

SCOPRI

Busta unica, recupero crediti 
interno, area web dedicata, 
integrazione digitale

SCOPRI PDF

ASSISTENZA  PERSONALIZZATA SEMPLICE, DIGITALE, INTEGRATA. SCARICA LA BROCHURE DIGITALE

©EnergyUp 2020

EnergyUp parla a chi sotto la 
camicia indossa la T-shirt di 
una Rock Band, a chi guarda 
oltre, a chi non pensa che fare 
l’amministratore 

Accedi Area RiservataOfferte EnergiaServizi Strumenti Sostenibilità

ENERGY-UP
WEB SITE DESIGN AND DEVELOPMENT

Soluzioni integrate 
per forniture condominiali

Un fornitore unico, 
un servizio unico,
disegnato sulle specifiche 
esigenze degli amministratori.

1 bolletta
1 click
0 problemi

SCOPRI

EnergyUp è il Partner 
ideale per la gestione 
delle forniture gas e 
luce condominiali. 
Un “energico” alleato 
capace di rendere 
la tua vita più semplice.

Semplifichiamo il tuo lavoro

Tariffe e fatturazione flessibli,
offerte mirate e nessun deposito cauzionale

Chat

SCOPRI

IL TUO LAVORO, NON IL TUO TEMPO

GUARDA IL VIDEO

SCOPRI

Assistenza personalizzata per gli studi 
di amministrazione condominiale.

INNOVAZIONE E ASSISTENZA TAILOR MADE

OPZIONE ENERGIA VERDE

Gas &
Power

Semplice,
digitale,
integrata.

SCOPRI

SOLUZIONI AL TUO SERVIZIO

Gestione, non complicazione. 
Tutta l’assistenza che serve al 
tuo lavoro, con la semplicità 
che hai sempre cercato.

Lorem ipsum dolor sit amet - consectetuer@adipiscing - sed diam349 8739161 / +39 331 793577 

Chi siamo Perchè Come

Un numero verde riservato e 
referenti dedicati per ogni 
pratica, senza attese, call center 
o risponditori automatici.

SCOPRI

Busta unica, recupero crediti 
interno, area web dedicata, 
integrazione digitale

SCOPRI PDF

ASSISTENZA  PERSONALIZZATA SEMPLICE, DIGITALE, INTEGRATA. SCARICA LA BROCHURE DIGITALE

©EnergyUp 2020

EnergyUp parla a chi sotto la 
camicia indossa la T-shirt di 
una Rock Band, a chi guarda 
oltre, a chi non pensa che fare 
l’amministratore 

Accedi Area RiservataOfferte EnergiaServizi Strumenti Sostenibilità
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HMRlignan™

7-HYDROXYMATAIRESINOL

Purified extract 
7-Hydroxymatairesinol standardized as lignans  
in aglycones form (NLT 90%)

More to know A patented Linnea product.

Linnea works with local authorities to help safeguard 
the forest heritage by planning harvests and optimizing 
yields to reduce the impact on the environment.

Norway spruce from wild forests.

Product

DIETARY USE

Antioxidant and antidegenerative
Hot flushes in menopause
Metabolic syndrome and cardiovascular  
diseases adjuvant 
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4350-09-8
CAS NUMBER

5 HTP

L-5-HYDROXYTRYPTOPHAN 

Purified extract 
NLT 99.0% L-5- Hydroxytryptophan 

Product

PHARMA USE

Insomnia
Post-anoxic myoclonus
Anxiety and depression
Migraines

DIETARY USE

Sleep improvement
Promotion of positive moods and emotions
Appetite control and adherence to slimming programs

Uses

DESCRIPTION

Off-white crystalline powder

PART OF THE PLANT USED

Wood knots

PLANT

Picea abies (L.) H.Karst.

DESCRIPTION

White to grey, white powder

PART OF THE PLANT USED

Seeds

PLANT

Griffonia simplicifolia (DC.) Baill.

More to know The African plant Griffonia grows naturally in Sub-Saharian 
Africa and this is where wild plants are harvested. 

The delicate Griffonia seeds undergo a process to ensure they 
are microbiologically safe to use.

17

A
P

I

FO
O

D
 S

U
P

P
LE

M
EN

T

84082-34-8
CAS NUMBER

Bilberry

BILBERRY FRUIT DRY EXTRACT EP

Fresh Bilberry Fruit Dry Extract, refined and standardized 

Between 32.4% and 39.6% anthocyanins

BILBERRY FRUIT DRY EXTRACT USP

Fresh Bilberry Fruit Dry Extract, refined and standardized

NLT 36% anthocyanins

Products

PHARMA USE

Venous insufficiency

Capillary fragility

DIETARY USE

Minor venous circulatory disturbances

Discomfort and heaviness of legs

Vision functionality and eye health

Antioxidant

More to know Linnea’s proprietary method ensures particle size  
uniformity and good solubility. 

Bilberry dry extract is characterized by a very good stability profile.

Complies with  PH.EUR monograph “Fresh Bilberry Fruit Dry Extract, 
Refined and Standardised” current edition.

Complies with USP monograph on “Powdered Bilberry Extract”  
current edition. 
 
DMF, in compliance with international standard

Uses

DESCRIPTION

Dark-violet amorphous  
and hygroscopic powder

PART OF THE PLANT USED

Berries

PLANT

Vaccinium myrtillus L.

Scopine

INTERMEDIATE

Intermediate in the production of:

Tiotropium Bromide

SCOPINE HYDROCHLORIDEProduct

Uses

85700-55-6
CAS NUMBER

DESCRIPTION

White to off-white powder

PART OF THE PLANT USED

Leaves

PLANT

Duboisia R.Br. spp. 
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More to know DMF under development
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Vincamine

VINCAMINE

Semi-synthetic derivative

More to know Voacanga from specialist plantations ensures green 
harvesting methods without any risk of deforestation.

Complies with PH.EUR. monograph “Vincamine” current 
edition. Linnea cooperated in the drafting of the PH.EUR. 
 
DMF, in compliance with international standard.

PHARMA USE

Cerebral circulation modulation
Senile cognitive decline delay

DIETARY USE

Anti-hypoxic and neuroprotective effect
Concentration and memory
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Vinpocetine

More to know Voacanga from specialist plantations ensures green harvesting 
methods without any risk of deforestation.

Complies with PH.EUR. monograph “Vinpocetine” current edition.

High purity grade between 98.5% and 101.5%.

VINJECTTM

Non-sterile API. 
Endotoxin control: 
Lower bioburden 
 
DMF, in compliance with international standard

VINJECTTM

Semi-synthetic derivative 

Suitable for injectable pharmaceutical forms

VINPOCETINE ORAL GRADE

Semi-synthetic derivative 

Suitable for oral pharmaceutical forms

Products

PHARMA USE

Cerebrovascular disorders
Degenerative senile cerebral dysfunction
Peripheral vasodilatation and cerebral flow increasing
Acute and chronic cerebral circulatory disfunctions

DIETARY USE

Concentration and memory
Neuroprotection and cerebral aging

Uses

42971-09-5
CAS NUMBER

DESCRIPTION

White or slightly yellow crystalline powder

PART OF THE PLANT USED

Seeds

PLANT

Voacanga africana Stapf ex Scott-Elliot

1617-90-9
CAS NUMBER

DESCRIPTION

White crystalline 
microcrystalline powder

PART OF THE PLANT USED

Seeds

PLANT

Voacanga africana Stapf ex Scott-Elliot

Product

APIs and Food Ingredients  

CATALOGUE
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Products CareerBoard Green Spirit

From selected botanical ingredients 
to innovative natural solutions

All Linnea Ingredients are 
manufactured in our Swiss GMP 
facility for use as Pharmaceutica, 
Dietary Supplement and Cosmetic  
products.
Linnea Ingredients are Active Pharmaceutical 
Ingredients, Purified Ingredients and Herbal Extracts. 
Two new Technologies, Neosol and NioSkin, have been 
recently developed for the improvement of the 
solubility and skin permeability of active compounds 
and herbal extracts.

Botanical Ingredients

A wide product portfolio,  created from 35 years of experience.

 

Experience

35y 
Certifications

i
Innovation  Allergen, Gluten, 

Lactose, Melamine Free
Vegan certified Kosher certifiedGMO free Halal certified

Manufactured 
in Switzerland

API’s and Food++ Cannabis Medical Device Cosmetic Ingredients

Linnea SA
Via Cantonale CH
6595 Riazzino (TI) Switzerland 

Phone +41 (0)91 850 5050 
Fax +41 (0)91 850 5070

Work with us

Privacy policy

Cannabis

Phytoannabinoids for 
pharmaceutical purposes 

Green Spirit

Swiss GMP Manufucaturing >>

A growing number of clinical studies indicates that 
Cannabis and its phytocannabinoids may have a 
relevant medicinal value for certain diseases.

CBD or cannabidiol, is one of the major non-psychotropic cannabinoid found 
in Cannabis. It has shown antiepileptic, anti-inflammatory, anti-emetic, 
muscle relaxing, anxiolytic, neuroprotective and anti-psychotic-like activity 
and reduces the psychoactive effects of THC (tetrahydrocannabinol).

Products CareerBoard Green Spirit

From selected botanical ingredients 
to innovative natural solutions

All Linnea Ingredients are 
manufactured in our Swiss GMP 
facility for use as Pharmaceutica, 
Dietary Supplement and Cosmetic  
products.
Linnea Ingredients are Active Pharmaceutical 
Ingredients, Purified Ingredients and Herbal Extracts. 
Two new Technologies, Neosol and NioSkin, have been 
recently developed for the improvement of the 
solubility and skin permeability of active compounds 
and herbal extracts.

Botanical Ingredients

A wide product portfolio,  created from 35 years of experience.

 

Experience

35y 
Certifications

i
Innovation  Allergen, Gluten, 

Lactose, Melamine Free
Vegan certified Kosher certifiedGMO free Halal certified

Manufactured 
in Switzerland

API’s and Food++ Cannabis Medical Device Cosmetic Ingredients

Linnea SA
Via Cantonale CH
6595 Riazzino (TI) Switzerland 

Phone +41 (0)91 850 5050 
Fax +41 (0)91 850 5070

Work with us

Privacy policy

Cannabis

Phytoannabinoids for 
pharmaceutical purposes 

Green Spirit

Swiss GMP Manufucaturing >>

A growing number of clinical studies indicates that 
Cannabis and its phytocannabinoids may have a 
relevant medicinal value for certain diseases.

CBD or cannabidiol, is one of the major non-psychotropic cannabinoid found 
in Cannabis. It has shown antiepileptic, anti-inflammatory, anti-emetic, 
muscle relaxing, anxiolytic, neuroprotective and anti-psychotic-like activity 
and reduces the psychoactive effects of THC (tetrahydrocannabinol).

Products CareerBoard Green Spirit

From selected botanical ingredients 
to innovative natural solutions

All Linnea Ingredients are 
manufactured in our Swiss GMP 
facility for use as Pharmaceutica, 
Dietary Supplement and Cosmetic  
products.
Linnea Ingredients are Active Pharmaceutical 
Ingredients, Purified Ingredients and Herbal Extracts. 
Two new Technologies, Neosol and NioSkin, have been 
recently developed for the improvement of the 
solubility and skin permeability of active compounds 
and herbal extracts.

Botanical Ingredients

A wide product portfolio,  created from 35 years of experience.

 

Experience

35y 
Certifications

i
Innovation  Allergen, Gluten, 

Lactose, Melamine Free
Vegan certified Kosher certifiedGMO free Halal certified

Manufactured 
in Switzerland

API’s and Food++ Cannabis Medical Device Cosmetic Ingredients

Linnea SA
Via Cantonale CH
6595 Riazzino (TI) Switzerland 

Phone +41 (0)91 850 5050 
Fax +41 (0)91 850 5070

Work with us

Privacy policy

Cannabis

Phytoannabinoids for 
pharmaceutical purposes 

Green Spirit

Swiss GMP Manufucaturing >>

A growing number of clinical studies indicates that 
Cannabis and its phytocannabinoids may have a 
relevant medicinal value for certain diseases.

CBD or cannabidiol, is one of the major non-psychotropic cannabinoid found 
in Cannabis. It has shown antiepileptic, anti-inflammatory, anti-emetic, 
muscle relaxing, anxiolytic, neuroprotective and anti-psychotic-like activity 
and reduces the psychoactive effects of THC (tetrahydrocannabinol).
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